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Editor’s letter

PEOPLE STILL GO TO AMERICATO
MAKE THEIR DREAMS COME TRUE.
THESE PEOPLE LIVE FOR THE PRESENT.

BUT PEOPLE WHO COMETO ASIATO
MAKE IT TO THE TOP?

THEY LIVE FOR THE FUTURE!

Istvan Sziics
Editor-in-Chief



Slightly out of sight of the glamour of the city, Edmund Ooi, a young
Malaysian designer, sits in front of a window looking down Paris’s
quiet Rue du Chateau-d’Eau, expecting new eyes to approach and
to understand his creations. On the second floor of a typical Parisian
apartment built in the mid-20th century, the Edmund Ooi AW14
collection neatly lines two sides of the room.

Edmund Ooi, a 26-year-old Malaysian who studied in Antwerp, launched
his premiere collection of men’s A/W 2014 in January. His inspiring and
promising work and his honest, humble attitude are clear qualities of
his potential in soon becoming a hot potato in the industry.
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Tell us something about yourself.

I am now 26 years old. | was born
and raised in Malaysia until 2010
when | left to study fashion design
at the Royal Academy of Fine Arts
in Antwerp, Belgium. | started doing
fashion design when | was 17 years
old, before coming to Europe; I've
had my own womenswear brand
in Malaysia since | was 19. After
graduation, | worked alongside
Romain Kremer at Mugler in Paris. |
am currently based in Belgium.
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Edmund remains a little bit shy, but very honest. Although he doesn’t brag
about his creativity, the clothes look fantastic not only on his campaign,
but also in the showroom. They are high-end, but very wearable. As seen
from Milan, Florence, London and Paris Fashion Weeks this year, menswear
remains majorly formal. As Milan can clearly show their economic crisis, the
styles have all leaned to a more commercial approach. While Paris continues
to surprise the world with its creativity, inspirations and collaborations with
art (example: the amazing Raf Simons crossover with Sterling Ruby), people
have come to understand that creating wearable fashion without losing its
artistic spirit has rising importance these days.
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Autumn/Winter 2014 collection? 2014 FEE/MZE % ?

Edmund Ooi represents classicalism Edmund OoigiFES45
with a twist of futurism in science g g 47 /v 338 5 F 1 4 B2
fiction. I
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What inspires you?

This season’s collection, | was
inspired by a French science fiction
called Barbarella with Jane Fonda
from 1968. Barbarella is sexual,
mysterious and futuristic. Taking
place in outer space, this film is often
regarded as a cult classic, and Jane
Fonda’s look has become iconic. So
for my first season’s collection, | used
classical men’s style and added this
element to it to make it interesting
and sexy.

What are you working on now?

| launched my first collection and
had a showroom during Men'’s
Fashion Week in Paris since lots of
magazine editors, buyers and fashion
industry people were in town. | am
working on contacting different
kinds of people to come and see my
collection - mainly fashion buyers or
independent boutique shop owners.
At this moment, | basically control
and manage everything myself,
from design to marketing to public
relations. It has been tough. I'm also
working on production and getting
my new collection done.
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What do you have in mind for next

season, if you don’t mind leaking

Well, Ivery much enjoyed the science
fiction element of my last line, with
its futuristic lining and cutting. For
this season, | tried to experiment
with new types of materials and
fabrics, such as yarn, silicon, wool, or
even silicon coated wool. I've been
working with fantastic fabric makers
in Paris and they have been able to
realize my vision. So the next season
will be something new, but with a
bit of continuation from the first one.

Any big events coming up?
For the coming season, yes, but |
prefer not to talk about it until it

happens.
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THT FASCINATING
ORIENT/ L MODERNIS!

AH IH
MANEBENEFTES

Words by Bohan Qiu AYiEI1E




On a refreshing afternoon in early-spring Paris, light beams break
through the thick, heavy clouds, gathering to form a heaven-like glow on
top of the clumsily romantic Centre George Pompidou. Qi Hu, with her
Parisian-style all-black outfit, innocent looking bob haircut and tough
but delicate thick framed glasses, her vibe, indeed, tells you that she is a
designer.

Born and raised in Kunming, Yunnan (the capital of a western province
in China), Qi Hu recently founded her own studio in Paris — HU Design.
Within just half a year, her design was noticed by those sensitive
fashionistas. During Paris Men’s Fashion Week 2014, Korean musician
and fashion god, G-dragon, wore her leather-woven “C-Love” brooch
as a highlight of his outfit. At the end of February, Parisian department
store Printemps displayed a series of HU conceptual paper helmets on its
mannequins. Exciting news has been delivered to Hu as spring awakens
in Paris.
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How do you define HU Design? MEREEAHEBE” HU
First of all, Hu is my last name, X 9 & =F 7

which can also be interpreted ®Hi&’ HU” 2%, MBXED
as “tiger” in Chinese. Tigers are LIIEfE{E” £ , BNHEEXN

also my zodiac animal. In China,
the term “female tiger” is used to
describe sturdy women, often with
a negative connotation. But to me, if
a woman can succeed in her career
while balancing her family life, she
deserves respect from society.
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How did you set up the

style of HU?

When [ first came to study design in
Paris, | was leaning towards “kawaii”
and “recycled” styles. | would use
paper clips and pull-rings from
pop cans to make suits and other
things. | concluded to myself that
this was due to my bad childhood,
which affected my ideologies.
However, reality struck as it became
increasingly difficult to fit the
standards | set for myself as well
as demands from the surrounding
environment. So | quit school to
clear my head and reorganize.
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| wondered what truly belonged to
me that made me special, and the
answer is my cultural background. |
was in love with weaving as a child,
andthese conceptsre-sculptured my
way of thinking. | wanted to portray
the orient using the perspectives of
the occident, without falling into
the traps of shallow stereotypes. For
example, my “C-Love” brooch was
inspired by the weaving method of
a traditional Chinese knot — clean
and neat, without any seams. This
minimalism is what | pursue. | even
had the idea of making a pair of
shoes using only a piece of leather.

300 %F e 30 & Mk Ot 3 i H S

[ —H S M 3l B SR foi¥

o \
/

uu
=N

(o)

Y & 1R
T E X
7
5B
LYY
£ X
. b
& T
fit 15
Bz i

EE M 5 10 B 22 W EE B e g

| B K SRR 2 ke
=G i e R R =

When Hu first stepped into Paris in 2008, she was hugging a bundle of
ambitions to become a clothing designer. She started studying Luxury
design at Parisian fashion school Esmod. Even though she had experience
back in China, the sharp twitch of incomparability between the two
countries struck her like thousand-voltage lightening. It was through
countless moments of disappointment, self-loathing and self-discovery,
that she eventually crawled her way back and returned to being this
optimistic girl.

2008EE N HE B LERXAFHRITIOEE, 8K
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How did you transform into an
accessories designer in the end?

| find that in daily life, some
limitations on design exist for
clothing. Therefore the road of
accessories is wider.

Could you tell us the story

of “C-Love”?

Initially, it was a little present | made
for my favourite professor who was
hospitalized. To my surprise, she
absolutely loved it and | named
it after her with the letter C. | can
also be interpreted as “see love.” |
hope people can see and feel the
love around them. It truly came
as a surprise when G-Dragon
appreciated and wore my design.

| felt like the luckiest girl.
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When talking about the “Rise of Asia,” we cannot merely remain on a
superficial level. Being bombarded by news media, sceptical politicians
or perhaps even being brainwashed by some “Chinaphobic” academics,
we cannot look at Asia with a biased and artistic opinion. Sometimes, we
can discover a lot more about a culture through smaller lenses.
Hu, as part of the new generation of Chinese designers, understands
perfectly how to create fine design that is modern, global, Chinese and

never cliché.
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How do you view the phrase “Asia
is the New Black”?

| think it is an ideal environment in
China at the moment for fashion
design. Before, people were still
focusing on chasing the trends and
buying big logo names. But the new
generation of youth is starting to
pursue beauty and style that they
truly appreciate and connect to. This
is definitely an opportunity for us.
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Who are you, really, after ripping
off the tag of being a designer?

All my friends call me an “er-bi”
(Chinese slang for being clumsy,
stupid and senseless — but in this
case, less negative). When | am
working, | am dead serious with high
professional morals. But whenever
| am off work, | become laid-back,
careless and simple-minded.

Is there anything special about
yourself that you could share with
us?

| can sleep a lot. Like, a LOT. | even
went to the doctors and they said
it is because | lack Vitamin D. In
Kunming, where I'm from, there
are always strong UV rays due to
its higher altitude, so my body
generates Vitamin D automatically.
But that is not the case in Paris--
if no one wakes me up, | can sleep
until eternity.

What do you like to do when you
are free?
Look at my cat and daze.
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Words by Judas Lee R9iEIE




Please tellusaboutyour F/W2014 collection,
and what you believe will become the new
trend in the next season.

| want to bring some civilization heritage
elements into modern technological life
and try to express a kind of different
urban chic feeling through SIMONGAO
AW2014 collection. In my opinion, urban
style with a creative twist will be the
main trend of next season.
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Sneakers are seen extensively throughout
your new collection. Do you strive for

a sportswear vibe? How would you define

a SIMONGAO girl?

The laidback attitude portrayed by
sporty elements is attractive. We're
all about a lifestyle of ease, comfort
and keeping it interesting. Girls who
wear our clothes are independent and
tough; they have their own opinions
on life and aesthetics. Especially in this
collection, we focus on discovering the
tough charm hidden in their minds,
trying to reach powerful, sexy and
elegant girls.
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Weknow thatyou’ve beenfamousasastylist
before. What is the advantage of having
experience like that over other designers?
All my experiences make me think
about how to design my works better.

It was your very first time showcasing your
collection at London Fashion Week. What
inspired you most during this trip, and what
contributed most to your satisfaction?
London is a diverse city - it doesn't
only inherit its history, but also keeps
updating its current history and culture.
The magnanimity and open mind make
London a perfect place for innovations
to come out. All the designers, especially
young designers, can showcase their
amazing creations and concepts. It's
fascinating to every designer. On the
other hand, there are a lot of authority
figures and very professional teams in
the London fashion field. | learnt how to
finish a collection and run a fashion show
from them when we worked together in
London. That was very helpful.
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Tell us about the development

of your brand.

We were established in 2012. So far, my
teamandlhavefinishedfivecollections,
the haute couture exhibition at Paris
Fashion Week, and the SIMONGAO for
Galeries Lafayette exclusive collection.
We gained experience while we did
our jobs, which was difficult, but we
got through it together and it helped
us grow up quickly.
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There is always seemingly an interactive
conversation between masculinity and
femininity from your collections. What
are your overall directions for design?
Besides the rational appeals such as
silhouette, cutting and fabric, I need
to seriously consider the emotional
appeal. | think about changes of
people’s psychological needs and
the influence of social development
before | start working on a new
collection. | also need to balance
the opinions and concepts | want to
express through my work.
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Will you still be showcasing your
F/W 2014 collection at China Fashion
Week? And what plans do you have
for the future?

Yes, I will. lwon’t forget where | started
my designer career or all the dear
friends who support me. I'm always
glad to show my work to them. About
the future, our team is working on our
product line and brand improvement.
We hope to see our clothes worn all
over the world someday.
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Nicole Zhang, who was born in Wenzhou, China in 1976, intended to
become a singer when she was younger. She had a band and sang in
bars and performed gigs for years. In 2002, having received a degree in
designin Shanghai, she started knocking on the golden bricks by working
as the visual director for Dior and Prada in the greater China region. 10
years of experience in the top international field, close ties with talented
designers, visual artist and architects and the jetset lifestyle she lived all
gave her a sensitive intuition for high-end fashion design.

Nicole ZhanghX&FKiE, 1976 FHETFIEN, BHESIFEEF
TelE, RRF—IREFRPOBARESR, SEREERI—BMK
FHRF, HERRNHEIESE, 155 HIIRERLIB. 2002F4B 5
W FRERFFRERRZ T ZR - RERTEW (WARHBTEmZITE
BR) . el EkFEDiorSPradaiBFHPERMMEDE, +FHT
(R tRE T BRI R R ZE R AR S, SF
R REFABHYERMGE, SAEEBIRITIT. ARSAKARME
RIMNMEEZNSE.

Words by Bohan Qiu f9iFiE




After leaving Prada in 2011, she eventually decided to begin her own
adventure by starting the brand Nicole Zhang. She had three prét-a-
porter shows in Shanghai for her 2013SS, 2013AW and 2014SS lines and
is currently preparing her 2014AW collection.

Nicole concludes that her inspirations are majorly rooted in her
experiences of painting as a child, performing in bands and having an
ethereal Aquarius mind. Coming from a wealthy family, she developed
a higher taste in materials and aims to build a deeper comprehension
on the needs of modern women. Nicole absolutely insists on the finest
cutting, silhouettes, details and materials, and she faithfully believes
that no concepts of a brand shall be limited — they must originate and
evolve from its core ideology and style, surpassing limits of geography
and identity.

20115 Nicole®@FPrada , —FREHFE 7T UMHNENZFHEAIK
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Nicole Zhang promotes simple eleganceliXJLZEHNicole Zhang =1k & AY

and wearability. How do these concepts fit
into the latest market? SMENNEFIZMES?
This design concept is deeply relatedtomy x s g+ E S 2 5% S A B E & N

personal style and lifestyle. My own style is BIMAETESSYE, MERBNN

constantly evolving along with my emotions, .. b
life pace, age and mentalities. The market is 1B BE A PR F 2 £I5 R e K

IR BT M. &N J9 X F i 3240 {T

big and diverse enough for me to preserve b D 7(/: L EP , f A 79 3K
my artistic integrity, as long as | can hook MESHREMNTHEMES, 7
those who truly enjoy and appreciate my AKX, EFEZHME IR, M
design, those who do not needtotryand R FEE XK EFERXR KR ITHIE A3
intentionally fit into my taste, those whofall &7, MM ERAEZTEEZINEE S
in love in an instant. If | must choose one =% , 2 — s BEP =R . R
element I try to fit to the market, Iwouldsay — == g mizEas S, BN
itis thhe Fl}:l]ttllhg an;i 5|zeijs..ﬁ0n|ytby gel_'(tntng N ZwawBmMRY, R58 R~
touch with clients from different markets can e . . . |
| really figure out whether | seized the shape T E AT %D_HE  BHREB
KBEETY, RIENEFLEE.

correctly or whether the sizes are reasonable.




Do you believe in commercializing fashion?
Or do you pursue art? Where does your

Commercializing fashion is as important
as the artistic part of it. It would be bland
and tasteless if either were missing. If there
were no comfortable, convenient and good-
looking commercial fashion, then you would
probably see the streets filled with eye-
catching weirdos who you may not even
be able to shake hands with because their
skirts are too enormous; or they could have
too much BAZEHIET. In short, | prefer the two
things to co-exist. In my life | like to dress
stylishly, comfortably, naturally and trendily.
In my design, | would add surprisingly
planned details and silhouettes into the
ones | like. | would not purposefully add a
heart-breaking stroke to my design simply
to be “artistic.” Beautiful and minimal is art,
especially in the Chinese market, as most
people are still exploring and discovering
how to use minimal items to enhance their
own beauty and elegance.
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What does your newest collection mean = e Z
to you? What message do you want your =) ? 1B h
pieces to convey to the wearers? e B B2+ 4 7
This is a ghallengmg but S|.gn|ﬁcant Season = = = yJ I sk 4 E B A Pk & 1
collection.my design was ree ke a jelyfon, 2 15 B BV E S, b — S, ®
’ . ML = Al &b
Perhaps | was not well known at that point,so ©0 5% }1_ = A 7& R % |, oA
| did not have any pressure to restrain myself. ?B B 58 5 3 F 8 ARk EE 7%
The second season was more stressful butit X B E IO RBE SR B, £
ended up more successful and maturethan =, E S EF—-—FHNEERFEX
the first one. But the third seasonseemedto B R £ 1, BREHE R FE —F &
be filled with resistance and amendments g Eh 2 (7 , BE 2 E === 2 F £
that once made me very disappointed. Mg it TR R X HFSHWE H 5
Evgntua”y,I\Nas grqtefulthatl onceagain zxzh —EirHEEwAEABALZ, =
|n5|§ted on showcasing the concept of MY =3 /m ks v — ok IR =
Shees,lgg”g%rpipr)]lsetgly.. Pol.ka dots representing e
piration in my mind and folds " o o NV
conveying the countless obstacles | have = 6 & BIE, BT IR
walked over. | hope my clients can express B, AAEHRNEAREDHE
their firm fashion statement and the light TR EM 2 H E B F AR &
sense one gets after conquering hundreds of 28 1= #f & .

challenges.



hat are your inspirations?

The lines in motions, the sensation of
sports in geometry and the concept of
neo-polka-dots.

The Nicole Zhang 2014 Spring/Summer
collection conveys the message of a
mixture of feminine characteristics and
sports. It utilizes transparent elements,
sporty-patterned materials and shellac
pleats to create a fresh, pure and smart
feeling of spring and summer, while
continuing the modern minimalism
shapes and the confrontation between
perfection and imperfection that | adore.
Contemporary polka dots and geometric
lining lead the new season; fluent and
chic pleating abandons the obsolete
sports style. The styles intend to fit the
necessity of modern day women who are
required to keep up with the fast-paced
cosmopolitan life and maintain their
chic-ness.

BHRBRERBEZMTAL?

EPRESE, VTSR, FiEs
AR

(14E&FE# 8% ) Nicole Zhang 2014
EERY, HEHEMNEELHEAMEZIXE
BMET—RBNFEsR. EBXEEH, =
MRTEMSEKBTTR, 2ETEHE
ETHHBEFRE, FHERT TIRITIHH
ENIREGESRHE . TES5IFZE=EED
EHMT . MEIARNESRELO%%
BETH—F, "OHNENBRERTE
iz XAE, Nicole ZhangE&RH
THERSRTEEN @EmSEHT
EEEE ., TICAR, HERERXRE, o§
YRERERNLDESE R IR L ERNE
ERkEXRH=TE, REERNENHF
2T S BB,
witmNicole BMA L MEF R IRE T it A
ANEFERSRE, WEEH=NE A
HEAEEMIIM. 201458, BERHP2
BEicE, NESHERTH—=!




How do you view the rise of Asia in the
contemporary fashion/design world?

I am very proud and happy to see so many good
Asian designers active on the international
stage of design, playing essential roles. Many of
them are very talented and hard working. | feel
fortunate to be able to work with many up and
coming Asian designers to create a brand new
image of this community.

Does your cultural background influence your
creations?
Not often. My flesh and bones have been
westernized ever since | was young and | am
easily adaptable to new things. | am obsessed
with things | genuinely appreciate. On the
contrary, | am reluctant towards the concept of
localization and find it superficial. However, as
a Chinese designer, | do want to use my design
to modernize and fashion-ize some Chinese
elements and materials that | feel connected to.
| am waiting for the day to come.

BEABEFIMNXEMZITHESFER
RESAAMIER ?
FEFLEEIUEIRZFHTE
RitmE R EERRITSESHFEEE
ZAG, NEBHLFTHNEND, ER
FIZEEMAANHRIEIE RITIT—i
SN EEMNEMNRITITESHR

SEEN=.

BRI EFERBENNXL, HESSF
2 ImNg?
ARz, RANNKRBFERRAN,
REZEZHSEY, YBCSELENRSR
FIFFENE, KM T5HX DS
RHAFRF, BWERKE, BEFA—(ZF
EiRitnHLREBEHARITE—
LHCARENTEITERMEMNSZAMN
FEWN. FERRMBIBALA—K.
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Captured by
Olivier Yoan and Maia Aubert
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How long have you been into
photography? How did photography
become your passion?

| got my first film camera in 2008 and started
taking pictures regularly a year later. From
then on, | regularly uploaded photos to
my website and more and more people
started noticing me. Now photography has
become a way of recoding my life.

| see that light as a phenomenon plays
an important role in your photos. Is it
conscious?
Kind of, yes. Lights are always magical. So |
especially like to take pictures in the sunny
afternoon.
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You create this mysterious, melancholic, |
surrealistic world with heads without'
faces, translucent bodies, etc. How did
your style form this way? ; |
| used to be a very sensitive and shy person. " if
| think shy people take picturesin a different
way and approach subjects differently.;

Photography has become a way for me to |
explore the world through my camera and
become more open. But my own shyness is
still a predominant factor in my work.

What sources of inspiration do you use?
| draw a lot of inspiration from movies — [
particularly movies that combine seemingly ¢
disparate themes, such as beauty and
weirdness. Similarly, | find weird folk music |
(freak folk) really interesting, as it uses bits
and pieces of different genres and unusual |
sounds to create something new and }f
exciting.
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TESLA, QOil, Acrylic on self-founded linen canvas, 100 x 100 cm, 2011
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Fukui Yusuke moved to Budapest, Hungary from Toyama, Japan. His
connection to the Hungarian capital dates back to when he stumbled upon
Jené Barcsay’s book, The Anatomy of Art, at age 19. Not long afterwards,
he applied to the painting program at the Hungarian University of Fine Arts
and has been living there since. He's had several exhibitions in Hungary as
well as in Brody House, the popular art and cultural centre that got awarded
Best Boutique Hotel in London last year. In fact, one of the rooms even bears
his name and is filled with his paintings.

Fukui YusukeMBHAXAEWGBER THEME. HEQF
MEFHNNETIULERRN19SHERENME, BABEETJeno
Barcsay®W$+— “The Anatomy of Art” «- X2
B, HHRBAEFARNFHNZAXREZILEH, FERILEER
T. HEEEFAPLISAIAEE, EEEHEAMETBNB R
BEERITZARAP L --Brody HouseEBWHiZ,. EEEE
ERARN— TERA#SRLAtta3FRABNEERERN.




What's the characteristic of your art
nowadays and how did it used to be?
At university, mostly figurative art
determined my work and eventually |
started to turn towards the abstract.
In the first couple of years following
university | went through a strong
object phase, followed by works of
conceptual art. At the moment, | am
most interested in the abstract as well
as minimalist conceptual painting.

Whatdoyou enjoy mostabout Japan,
and what drew you to Hungary?
Japan is all about orderliness,

traditions, cleanliness and cuisine, but :

my whole life draws me to Hungary.

What was your last exhibition?

My personal exhibition, “Shunbun
no Hi,” opened on March 21 in Brody
Studios, Budapest.
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Blur Abstract Painting, Oil on self-founded linen canvas, 132 x 161 cm, 2011
photo: Mar Andras




What inspires your work?

My works are abstract projections
inspired by my personal life
experiences — mainly, it's everyday
events and  experiences  that
determine the angle my art takes.
Universal topics, relevant social
issues and my own little world are
all influential factors when it comes
to creating art. To explain further, |
can use my new series “Tesla” as an
example:

The whole thing started after the 2011
catastrophes in Japan. | was unable to
paint for months. In the meantime,
my architect friend Gaspar Bonta and
| started working on the concept of a
potential alternative electric field that
creates electric supplies. We were
trying to figure out how to use the
zones affected by the catastrophe in
order to help mankind.

M RRERKRBE2MHAL?
B ERBE2EE D> AEE
2xmEeriky,;, TE=2
H&® £ &P KK EE K
ZREIEBNBE.
EENCABNNFEHFE,
Z B E S AE X T =G
W EH 2 WBEMNEE.
BiF@HER, REETJLULERE
T— 1T RINWEBE RN “HFHR
C XEBEHEEN2011EHAERP
KEFH, HTFJLANBE X
B E, @—88, ZXAERID
BB Gdadspar Bontafl&k &
FHEHNE—TBRLHENE
BB ITNHBS. RMOE
=0 A0 ) 1E X L S BB IR 52
M XigeeEB AE, BRA
=1, ZMNEerINLE RS

H AR AR

Night Painting, Acrylic on paper, 63 x 49 cm, 2011
photo: Mar Andras




Unfortunately, our attempts did
not succeed. However, during our
research, | got to know the life and
work of Nikola Tesla quite well, who
I'd heard a lot about from my art
manager friend, Istvan Sztojkd. With
the series of canvas paintings, | aim
to pay tribute to the thoughts of Tesla
as well as to express the aesthetics of
painting.

The whole of the Tesla series will be
available at the beginning of 2015 in
the Metropolitan Art Gallery — Kiscelli
Museum as part of an individual
exhibition.

How do you work?

It always depends on my current
conception, but since I'm a painter |
prefer the traditional oil and canvas
technique.

B2, EXMNHOMWRF, HE
LURANT EINikola Tesla
MEZMNIE, MEE2EL
B EARAEZEBEAPKKIsty an
Sztojk 6 AR,
BYX—RXKIWBOMABE, KH
EoTeslaPWBEBHE, B
ERLEBEMNEZE,
TeslaXTMRIWE=E2015
FYTFEEZ RNBE B - -
Kiscel i E¥IEEA NS AL

X BR T B B ORI EE
BEHAHTHER2 —1TEXR,
£5 - I 1 s R = < = T S
ZJS RV

Nijimi, Japanese ink on paper, 63 x 49 cm, 2008
photo: Mar Andras

Body Drawing - Makura no Soshi, 40 x 60 cm, Photo Print, 2010

photo: Fukui Yusuke




Petals, Oil on self-founded
linen canvas, 60 x 50 cm, 2007

Wild Rose, Qil, Acrylic on self-founded

Ash Lines, Ash, Pigment with rabbit glue on paper, 100 x 70 cm, 1998

photo: Sulyok Miklos

linen canvas, 100 x 100 cm, 2008

photo: Sulyok Miklos

photo: Sulyok Miklos
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Are there any Asian artists

whose work you admire?

Sure, | really like Ai Weiwei's
attitude and | find Endo Toshikatu'’s
installations  inspiring.  Sugimoto
Hiroshi's photographs are one of
my favourites.From the generation
younger than mine, | find the
architect Ishigami Junya’s work rather
fascinating.

Are there any projects or ideas on
your mind that you'd like to fulfill in
the near future, but are only plans or
thoughts at the moment?

Apart from the above mentioned
Tesla project, I'd like to introduce my
carpet-painting series in museums.

EEE—EMRENRBMIEMNZS
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Lotus, Oil on self-founded linen canvas, 60 x 50 cm, 2011
photo: Fukui Ryu Szilveszter




Are there any techniques that you
haven’t used before but would quite
like to explore?
Lithography and medium- and large-
scale photography are things | miss
from my oeuvre.

Describe a day when you're super
busy working on a piece of art.
How much time do you spend in
the studio, how do you schedule
your time and how do you relax
throughout working?

Sometimes | spend more than 12
hours in my studio. | usually have a
couple of coffee breaks accompanied
by my longboard.
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Underwater, Qil on self-founded linen canvas, 70 x 50 cm, 2011
photo: Fukui Ryu Szilveszter




Jim wears bomber jacket by Avelon, Pascal wears pants by Ralph Lauren, shoes by Allique.

Photography Cedric Jean Pierre Pradel
Styling Giuliano Bolivar
Make-up and hair Ingrid van Hemert (House of Orange).
Models Jim & Pascal (Republicmen)
Styling assistant Olivier Jehee
Photography assistant Fleurie Wentholt

Special thanks to studio RUIM,
Nen Xavier and MARGREETH OLSTHOORN
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Jim wears top by Francisco van Benthum, pants by Ralph Lauren, Pascal wears top by Avelon, Jim wears shirt by Avelon and cardigan by Francisco van Benthum
leather pants by Valentino.



Jim and Pascal wear pants by Ralph Lauren and shoes by Allique.




Jim and Pascal wear neoprene sweaters by KENZO.
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Jim wears shirt by KENZO, Pascal wears shirt by Avelon.



Jim wears ribbed sweater by Avelon.



Pascal wears sweater by PPN.



Jim wears neoprene sweater by KENZO. Pascal wears neoprene sweater by KENZO.



Photography Donald Gjoka
Model Kwak Ji Young (Wilhelmina)



















Photography and Art Director
Anna Dobos

Styling
Rhona Ezuma

Make-up
Daisy Harris-D’Andel

Hair
Daniel McCourt

Model
Sonoya (Profile Models)
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graphics and illustration by Anna Dobos
Sonoya wears swimsuit and shorts by Julie Eilenberger, boots by Topshop and visor by Beyond Retro



graphics by Anna Dobos graphics by Anna Dobos
Sonoya wears top by Nympha, skirt by Supertrash, earrings by Christian Cowam Sanluis and heels by Ursula Mascaro Sonoya wears shirt by Filles A Papa, skirt and cardigan by Claudie Pierrot, tights by Marni and shoes by Swedish Hasbeens



background photo & text design by Chinami Narikawa
Sonoya wears top by Saccharine Shrine, skirt by Draw in Light,
jacket by Maryme-Jimmypaul and earrings by Mirabelle




[ -
background photo by Anna Dobos, graphics by Chinami Narikawa graphics by Anna Dobos
Sonoya wears dress by Bill and Mar, chocker by Isolated People and bag by It's Not Me, It’s You Sonoya wears shirt and shorts by BACK by Ann Sofia Back and chain by Ambush



background photo and graphics by Anna Dobos
Sonoya wears top by Monki, skirt by Supertrash, belt by Draw in Light and shoes by Charkviani



background photo & graphics by Anna Dobos
Sonoya wears jumper by Scott Park and shorts by Filles A Papa




Photography Rainer Torrado
Styling and Art Director Thea Nalls
Styling assistant Diana Rovanio
Model Taiki Takahashi (Elite Paris)

Taiki wears jacket by Jean Paul Gaultier, vest by Martinez Lierah and shorts by Comme des Gar
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Taiki wears shoes by Kristofer Kongshaug, neoprene vest by Martinez Lierah, shirt by Jean Paul Gaultier,
parka by Jean Paul Gaultier and jacket by Steffie Christiaens




Taiki wears jacket by IS NOT DEAD and fishnet back jacket by Jean Paul Gaultier



Taiki wears fishnet back jacket by Jean Paul Gaultier and bag by IS NOT DEAD




Taiki wears jacket by Jean Paul Gaultier, t-shirt by Jean Paul Gaultier, vest by Martinez Lierah,
parka by Jean Paul Gaultier and perforated visor lamp by Collection Nouvelle Affaire




knit tee by Etxeberria and perforated visor lamp by Collection Nouvelle Affaire
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Taiki wears suit and parka by’fw\
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Photography Gyorgy Karolyi
Styling Aniké Molnar
Hair Mark Schaffhauser
Make-up Eszter Galambos
Models Richard Marton, Anne (Visage Models)

Anne wears cotton pull by USE Temporary *
L. =



Richard wears blazer by Zara Anne wears blazer by Zara and dress by NUBU
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Richard wears T-shirt by Nanushka and trousers by H&M



W b
N,

3 4 -

Anne wears jacket by Nanushka a¥\d skirt by NUBU ~ Richard wear blazer‘by-'/Zako and shirt by Benetton',
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Richard wears shirt by Mei ' Kawa and trousers by Zara




Lena wears shirt by Jil Sander, top and waist piece by Yirantian,
skirt and shoes by Qiu Hao

Photography Wu Gui Qi
Styling Austin Feng
Make-up Clive X
Hair John Cheung (Andy Creation)
Model Lena P
Set Wu Gui Qi & Austin Feng
Fashion assistant Raymond
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I-.é.ha wears top and Skirf by"Ms MIN, bra piece by Yirantian, skirt by Evening
kimono belt from writer Lala Wang and shoes by Zara

Lena wears shirt by Ricostru, dress by Evening, skirt by Estune,
top by Nicole Zhang and shoes by Zara



Lena wears coat by Stella McCartney from 10 Corso Como Shanghai, shirt and top by Qiu Hao, Lena wears dress by Nicole Zhang, waist piece by Yirantian, shirt by Jil Sander,
T-shirt by Ms MIN, ring by Qiu Hao x SWAROVSKI and necklace by Evening belt by Content and shoes by Zara
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om 10 Corso Como Shanghai,

Lena wears dress by Christopher Kane and skirt by Carven fr
skirt by Nicole Zhang, vest by Ricostru, kimono belt from writer Lala Wang and shoes by Zara

Lena wears dress by Content, skirt by Ms MIN, top by Comme des Garcons from 10 Corso Como Shanghai,
half piece by Ann Demeulemeester and shoes by Zara
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Lena wears dress by Fake Natoo, vest coat by Yirantian,

Lena wears top and skirt by Reineren, bra piece by Arete,
skirt by Yirantian and half piece by Ann Demeulemeester kimono from writer Lala Wang and shoes by Zara



Lena wears jacket by Ms MIN,
top by Yirantian, vest top by Reineren,
skirt by Comme des Garcons from 10 Corso Como Shanghai
and shoes by Zara




ILLUSTRATION SAMUEL YANG







