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&+  EDITOR’S LETTER
G AN Ao )
9"y A pick-up truck on a highway towards infinity, a row of wooden houses in blue, . ¥ | | N R T s I Y T Ak R O SR
oy red and yellow, a snow flake that falls on your shoulder, a vast horizon of ice R ; Mt ; b L AT T e [ % v
i plain, countless fragments of frozen memories, stories that can never be told _ e g bt A o g TR M T TR D LT AR
L again, a girl that stands by the dark blue sea, on the edge of an iceberg, her hair / R - : | - NG A g n-g”:l' v A AR T
s blown into the wind. w8 o Ay BT KO oy, RS AT B ' ;
i The climate of a place really influences its fashion scene. When people are g : \ . T s o i ¥ ” " S
.0 constantly living in heat and moisture, it leaves them little reason to put on an , % ' 4 ' '

extra layer. But when you need to think about style and practicality, northern
minimal design naturally comes to existence.

Thus, coldness, in a way, is inspiration. Like artists say, the most incredible
inspiration and artwork are often created by one’s great sadness. Summer days
are too long, filled with fruits, wine and joyful sunshine. But the first fall of a yellow
leaf, the first breathe of crisp air in the morning, the window open, looking into the
plain white world, the lingering of the summertime sadness — these bits of mixed
emotions are often too hard to be explained with words.

Our inspiration for this issue lies in the end of summer joy, and embraces the
upcoming winter wonder. It's time for you to get in the mood of the great wild
north with our features.

Bohan Qiu
Junior Editor

photography Rainer Torrado
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all clothes by Francesco Smalto hat, coat, shirt, vest and jacket by Francesco Smalto, bow-tie by Marc-Antoine Barrois







5

ol S



.-.t

s -_ g ...-..-:11. 'L::T .L..-:f::l ;‘i‘kfr;_%; ..' .| "- I‘ I:..' < G - _.1
r E " ; -’h_l.l-.{- ":'-"il'.:'.'_‘i_;t" L, .-.{_ : T
: iegﬁaants and umbrela’ by F-fra'n?cafsma}m;epg}; by

aroe .0 St
4 -'\_-—A?f*. -"\--: .\"----

|l (R ’ e k. "] g E
e ns;h:ﬁrfd- scarf by .M:arc-,ﬁcﬁt?ng .-

T -



:.-' -

";u.;."
i

W

i
i

e

-

T
P

el

: i
i e

" .
W
.
-
=1
-
™
ey, __.\,_-—H
e - b 8 h |
e -
M
. -
~ =
% i = = S 5 ..
g o — .
g ; '.'.__.,:-- 5 ; e '..-':-'._ e e o
4-&"'...'..::-'-.-'_-...-.':..". T .:.r_'r"._'..'l:, I-_"_.: o A
—
L

\ scarf and shirt by Marc-Antoine Barrois, pants
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An opulent encounter
with Anne Vest

5Anne Vesthy— /X L i

[

Anne Vest’s namesake brand serves as an unlikely collage of
minimalism and acute particularity; all at once mysterious,
contemporary, and effortlessly effeminate. The label forges a
marriage of textiles, though commonly contradictory, to result
in a brutal luxury which inspires a truly unique narrative.

Anne Vesti[E & miEBRE EXMRFENMEFEBULRAITHSZ
%A, e, RN, RRXESRN. XTmEIIT
GHAmMEEZEMAE, REXWEEBET SHMAM, AMX
HHSIHT -1 mFRIRE.




When did you begin your career in
fashion design? What influenced you
most while creating your very first
pieces?

Well at first, back in 2001 whilst moving to
Paris, | realized that eventually it would be
fitting for me to startup alabelundermy own
name. As a creative person, | discovered
early on, while studying, that | felt drawn
towards outerwear and felt a passion in
particular for leather, fur and shearling.
In the end, the ANNE VEST philosophy
is grounded on an eligibility of renewing
fur design influenced by my fundamental
design process. As | remember, my first
piece was a torn fitted denim jacket with
fox fur sleeves, fitting my aesthetics. It
also laid the foundation of combining
innovative materials with fur or shearling,
which | continuously incorporate in my
designs today.

Tell me about your Autumn/Winter
collection, namely the vast diversity
of silhouettes. What is your method
of tailoring in order to establish this
result?

The ANNE VEST A/W 14/15 collection is
about empowerment, perfection, sculpted
comfort and multi-functionality. These are
recurring themes in ANNE VEST looks. |
let my imagination unfold far in the design-
process, thusly not following a straight
theme before | start to think in terms of
what works in a conceptual collection.
This fosters a wide variation of prototypes
from which | develop into different
directions in the collection. | guess ANNE
VEST is - and always will be -about vast
diversity. My collaboration with our atelier,
closely following and directing each step,
is something in which | put great effort.
Since | work from pieces rather than full
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lines, tailoring each style is only natural
for me and our team, and ANNE VEST is
appreciated for our shaped silhouettes —
whether more fitted or perfectly oversized.

Whatelementalinspirations contributed
to this collection?

| often work from street and urban
inspiration, however this collection is also
inspired by Nordic surface materials like
Icelandic rock and black basalt sands
and the faded colors of the Danish moor.
Overall, it is a sculpted assessment of my
surroundings; holistic and composed.

The collection is quite clean and
simplistic, almost bleak in its modernity.
How did the idea of prints, like classic
plaid and more technical line patterns
come about in the design process?

As mentioned, | love to contrast my leather
and fur designs against other materials,
and for this A/W collection, wool particularly
caught my attention. So the patterns for
these garments felt natural because they
emphasize my silhouettes beautifully.
Furthermore, quite early on in the process
it sprung to mind that the fabrics are very
Nordic in their expression.

Although the collection is entirely
new and modernistic, there is also an
understated sensuality with your use of
furs and shearling that inspire thoughts
of early 20th century luxury. Do you aim
to present a juxtaposition of themes in
your work as well as textiles?

Oh yes! Juxtaposition is truly a big part of
the ANNE VEST DNA and so is sensuality.
| know ANNE VEST is perceived as a dark
brand, which perhaps we are, but | think our
eligibility also comes from our femininity
and the understated sensual silhouettes.

XRAAHNRYN, BERITEENR
RILK? ‘
HEENBFEMRD FRER
B, BRItz XNHNZRERFEMA
T - ® IR MR REANIKIT
BT, BWkEWHEAR, =
BZHRa, UERMAEEH U
T EMRMEERBMNBE®E, 2R, X
EEREXXEEBEEMEEME MR,
G i N 3 = 2= [
XANARINEBSIERETFRANM
da, NFRALTEZEEcNRNAKHE. M
MRBEAAREE, 6l EFHNFE
EBRANIBNERXZHERN, £i8
3P En”?
FuHzaiin 88, ERIB
FE. EXMEMM AT
ERHEK, HFXIHTHEZRT
i, FEH XD K E X
T, U XERELHNEZEZ
R EARMARMHHIKITH KB,
B A el EMmETRZRRE
B, ERITEREMNEBEHR, XK
BHRHE -1 8E: EEKA
MERKRIER, FHEAY 2 I
HORE K I L i X% BY .
REXTRIWBIEEHAHES
MAMKEN, BMRMNWERMNMNEHAEDN
ZEHAMASRAYILARBIR201tH L
EHHNBHBBERNE. IRBEB
EEENEFRNEERNHRYM2
i8] 8y F 5 =% 0 ?

2! F 3 OB EANNE
VESTHDNAR & EHEI X
— By, MBERENEZEZREHEN
., RMEBANNE VESTS ik
ARBRBE—1TKZ2HEB @M,
XMW, N & & HE
BEFEZHENERUREL KD
E. "E#H" BEEBNIZE — M
MEBERFEARXN, BEREBEE M
ff A201 £ B9 & &£ KX 5k &= 37 £
B E S8 & it

ELE L L L]

L b
FyggaItbig,
okl g et
g g

-I-._.II

"I"-|-|

g o
d

L W

T

5 il

]

i o o o Ay

o o b bt

FEEELL L il
EELE L




Renewal is often about new interpretations
and | like thinking of renewing fur and
shearling design using modern shapes
with the a 20th century luxury-feel.

With this mixture in mind, what kind of
woman wears your clothing?

The women | create for are strong-minded
individuals. They do not have an urge to be
loud, they merely like to show a sense of
empowerment and femininity, which they
possess naturally.

What do you hope for the future of your
brand?

As we have developed a lot, | do hope
that ANNE VEST can continue to evolve
and be discovered by many more strong
women. Of course | am aware that we
work from a niche, which | hope can widen
into a more firm position in the high-end
fashion market. Our dialogue is open,
forging a strong band between wearers and
observers, always allowing for interaction.
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Words by Deak Rostochil BJi&iE




ODEUR

A Sensory Shift

REHIFEL

Petter Hollstrom and Gorjan Lauseger are the twosome behind
Stockholm-based ODEUR, a concept brand that liberates
the preconceived notion of purely visual representation
and introduces the concept of scent in lieu of text or image.
Beginning in 2006, the label’s innovation and consistency in
aesthetics have proven changeless, carrying on flawlessly
through each collection to its most recent accomplishment for
Autumn/Winter 2014.

Petter Hollstrém #1 Gorjan LausegerX A4H 7EHF{EEF/REEGISLT
ODEUR, fEA—1REIMBSmAE, BRHAT = kR SE R 40 58 (L B BX
EENR, SIFAIIL “scentKEK" BRX AN FE B G E /Y MR
=, M2006FEF1A, ODEURHYREIEFN—R I EFERE T,
Fr 4 4 TR Y SE B —Z=HICollection, EFLHAREE2014F K
&5,




What led to the conception of
the brand, which began as a
branding experiment in 20067 Was
something lacking for you in the
fashion industry at the time?

Yes, ODEUR initially was a brand
experiment. The idea and concept
of the brand is to replace the
traditional word-based logotype with
a scent, thusly creating a non-visual
brand. In this process, by fostering
more interaction with our audience,
the brand was conceived as an
androgynous label with a unisex
silhouette, which it still is today.
This was something we felt that was
lacking at the time.

Gorjan, tell me the story of how
you joined Petter in designing
for Odeur.

We met and became friends at the
Swedish fashion trade show ‘+46’
(R.I.P.). | was working there when
Petter exhibited his third ODEUR
collection. After this, we met a few
times and it soon became clear
that we had a similar view and take
on design. So Petter invited me to
join, and since 2008 we have been
designing the collections together.

What sets you apart from other
brands is your non-visual
logotype, which you have replaced
with a brand-specific scent. Scent
is perhaps the most evocative
of the senses, rooted in memory
and personality. What is the goal
behind introducing this approach
to branding?
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We come from a generation where A~ [F i€ ¥ L , # 8 & M H
some phases have been agonisingly & {1 ™~ A B9 M & . X — 1]
brand-hyped. As a kid street-level ¥ X 2 h 7T E & # 4 1 A
brands with big visual logos were E ., ODEURE FEH R I &
so important to us forsomereason. E R I &€, B8 f &2 — 1 &
The brand concept tells something 1 B & M T 8 (b rand -
about our view on design and what post) . BT Il X # K B
we choose to wear. It is supposed 8 — £ A &, & &t F & & &
to be about clarity of vyourself, ZF & & 1 4k ¥ .
not about showing off to others.
ODEUR is about feeling sharp and [« Sk SWAEHR AT
comfortable and definitely not about SPK B R Y b ?
being a walking brand-p_o;st. So, the ® 118 4 = ﬂﬂﬁ? 0 5 % A sk
scent is more of a non-visual bond BOH SR ER IR, X AH
that exists between the wearer of R A A
our garments and ODEUR more than N M= AFtHRESHD
anything else. ERMNBEHORE L, BEE
' B A ERMESB#EF (
How doe.s the |dea_ of scent MHEEN=fRAR®E) U 2 %
translate into your designs? What Mg+ W B, mESES
_are t_he technical steps of the WO EmEREGA HEE
infusion process? Rl o oE SRy R,
We have a triangular symbol thgt M@ TMmBEE 5
we use fto Iabgl our garments.. This k" BT =B & 3 £ .
symbol is a visual reproduction of
our specific scent and the triangular > g
shape is recurring in our silhouettes fr 20 3 §E5ﬁ$ & fﬂ\‘ B5CSW ;"
as well, often with heavy, over sized Gk, MIRBANARERZXPS
tops and slightly tighter pants; or the R ? ©XZE W0 @K &R K
other way around. This triangular T AB X #®? _
shape inspires our silhouettes. The X & — WF’J w®, T & %ﬂ g
infusion process of the scentismore B S Wk , F B E & &~ 7 @ M
or less the same as when colouring & '__l::f = P EN., &K
a garment in a specific colour. It is &l B & kX BHFHRBH—TEY
made in the washing process when 8 & M B & T ff H Bk mo o d
making the fabric, before the fabrics b oard . & #M % I f A +
are cut and finally sewn. MR zkE, NS 6 EDHEE
2NV 5 (T T - T 1 =
How would you describe the scent BEXA T FEEFTBHMRES
and how did you decide what & .

the scent would be? How does it
reflect your personal aesthetic?




The scent is a high, clean and fresh
scent. It is unisex in all its aspects.
Originally the scent was created
from a mood board that set the visual
language of the collections. By
working with industry professionals,
we could agree on a scent that could
represent the brand and our values
elegantly without overstatement.

The brand restrains against the
confines of strictly womenswear
and menswear and instead
produces collections that are
completely gender-neutral. Is this
important for you? What does
genderless clothing mean to you
in modern fashion design?

It all comes natural to us in our
creative process; we do not sit down
and think about gender as a starting
point for our designs. We gain
inspiration from both womenswear
and menswear. It is really liberating
to not be restrained by the idea of
what should be worn or not worn. To
us, this means thinking in silhouettes
and about what is comfortably sharp.
Genderless clothing for wus are
garments that, when you see them,
do not immediately lead to “boy” or
“girl” typecasting.

Tell me about the AW14 collection,
entitled ‘Facade’. Your signature
elemental components carry on
seamlessly into the collection,
but you have introduced newness
with a focus on combining vastly
different textures. How do you
approach the execution of new
ideas while remaining faithful to
the Odeur identity?
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Frankly, it is all founded on the /> gy Jh 4F B = , [E B [8
ODEUR DNA. Even though there B £ M ¥ X H H W F .
are new, more experimental and
perhaps more extreme materials in '» facade?” X 419 & 7 15
the AW14 collection, you can still see == = = | k
the architectural silhouettes in the ; éggo’ EERIS B
collection. It is — as always — graphic .z 5 E' N _
and monochrome, which holds the ;.E ;};] ﬁgﬁ q}jﬂ?ﬂ,‘]ﬂ] u @I?EEE—: " -
collection together. In combination T = ﬂiﬁ 2 M i % EJ—‘ iﬁ
with the new materials, it maintains % 0 %E'. oM 2 B B ,—\ T
that essential unique feel of ODEUR, X " = T it :% i £— E B2
whilst embracing novel expressions. E o, NE W K E R R,
AN B 4 Y k
What does the term ‘facade’ and JH‘ZI' 11215 & % %I‘] %E’ I%L g ei? ;:E }?{
:os;leé?iiann;ng attribute to the %4 5 oW R % O E E= U
It is all about preserving our Z ?i;ﬁ? El%( Al ﬁ”l?\a?; amdﬁi B
fagades today, isn’'t it? Social % " = % g ® 1] = W W
media, fashion, television and film, i’g X & & ;1 ] 4 - NS
all allude to this. Whether positive e A él"] = 3l it e 2R
or negative, fagades are there. R % kY 1EE AR B
Today, more than ever before, we ;;{7( ﬁ:"t g ;ﬁ EI"J— = o<
can control the image of ourselves. i TE e
In a time of selfies and narcissism
’ \ S| E: / S
preserving the facade is key for ‘L:E bY S 89 58 2?9" ft 4 2 R
most. We liked to comment on this B 7( By iﬂﬁ S J,E L
by crafting a comfortable collection ﬁﬁ i Mo ﬂ]_”ﬁ’,jt EE',‘] X1t 1‘%
that is about understatement and E_J" it ‘& 1I];f§ka1a=‘ai‘ X E!"] ;‘
not overstatement. R E,] i_ﬁ{E o &AM 5 3 #
AN ) I‘] )

Whatareyourgreatestinspirations
outside of the realm of fashion
that play a part in your design
process?

Traveling and all forms of cultural
expression is where we get the most
inspiration. And from the people
close to us.

Words by Deak Rostochil BJi&iE



ANNY
WANG

Anny Wang is a Copenhagen-based designer and visual artist.
She has created a furniture collection as well as amazing
3D illustrations, working with pastel colours and geometric
shapes. She is young and talented with a special eye for clear
harmony and pure simplicity.
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Did you always want to be a designer
and working in visual arts?

No, not really. | come from a quite
conservative family where ‘best’ thing to
be is either a doctor or a lawyer. But I'm
glad | had a rebellious moment and chose
fine art and design during upper secondary
school.

How would you characterize yourself
and your works?

Frisky, Naive and Bubbly. | like to do a lot
of things at the same time. | have a bit of
a lack of patience, but at the same time a
perfectionist.

What kind of arts do you like outside of
digital arts or in digital arts (like glitch
art, for example)?

| really like art which is a spatial, real life
experience like great installations - artists
like Rachel Whiteread, Olafur Eliasson
and Do Ho Suh. And right now | also really
dig old art deco posters.

Which activities of yours help you do
the best in your working process? What
inspires you?

To travel. To visit museums and art
galleries. | also find inspiration through
discussion with friends and others.

Could you tell us about your furniture
collection?

My furniture collection, Akin Collection, was
my BA thesis project. The project highlights
the importance in contrasts. How contrasts
can complement and accentuate features.
The ambition with the design is to attract
interaction and through the experience of
the collection contribute to a broader view
of what relationships between objects might
be. The collection has three members, Float
shelf, Sway Cabinet and Orbit side table.
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Do you never want to work in the
fashion or film industry? Because you
have such an eye for harmony and
minimalism.

Thank you. It hasn’t occurred to me until
recently since | started to bump into
collaborations with people in the fashion
industry.

Why is the concept of minimalism so
close to your heart?

Simplicity can be the most beautiful thing,
but it requires a good eye to reach the
details spot-on. When you see a great
minimalistic artifact it is just extra good.

Do you have a dream that you would
like to achieve in life, either in your
personal life or relative to your job?

| fantasize about finding a beautiful little
place as a studio and filling it with tools,
plants and a super big drafting table to
work at. Also maybe one day, I'd like to
be able to create an art installation as big
and magnificent as the artists | mentioned
before.
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Vega Zaishi Wang

Vega Wang is a young designer born in Liaoning, China. After
graduating from both London College of Fashion and Central
Saint Martins College of Art & Design, she moved back home.
Today, her quality and creativity combined brand Vega Zaishi
Wang has become one of the most essential players in the
independent designer field in China, while receiving much
attention and appreciation from the international fashion
industry.

1985 F HESUTUTHEARAS, ERBEZSTERZAM
RiITZEEEZR. S wARITMmBEAIMmMEVega
Zaishi WangEB 2R AHRERIZITRNTEANZ—, [
MEZHFLEMRNERNER,




What is the inspiration for your latest
collection—The Dark Night of the Soul?
My original inspiration comes from a story
| discovered about a group of nomads
in northern China. These people live
collectively in a “deer tribe” in a forest
between the Chinese and Russian border.
However, as the modern civilization
progresses and the increase of people’s
need for natural energy resources, these
nomads were kicked out of their natural
habitat where they have lived for centuries.
The government built up a framework
of modern lifestyle for them, including
houses, electricity et cetera, and put the
deer they had in captivity. But they did not
consider the rules of nature. Soon, the
deer started to die one after another, and
these nomads were troubled by alcoholism
and depression. Eventually they secretly
moved back to the forests where they
belong, back to the simple, primitive
lifestyle they led. After reading about this
story, | started to think, who are the real
“losers” in this society? From our point of
view, they live in a backwards society in
a primitive way. But perhaps from their
perspective, we are the ones living the
terrible life. This thought also applies to
us as designers, as we struggle between
commercialization and true creativity.
Therefore, | wanted to appreciate and
pay tribute to this deer tribe’s culture. So
in this collection, you could find a lot of
herdsman style leather bags and cases,
and the silhouettes of the clothes follow
their traditional outfits as well. | used a lot
of ginger yellow symbolizing the earth and
soil and dark blue to represent the polar
night sky. | feel like they will eventually
disappear due to our development, but for
now, all | can do is to record their beauty
as much as | can.

IR R —FTHNIRRITT he
Dark Nightof The Soul
HRBEERRBMHAL?
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ERXITMEZR, BABE
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EIMMREBMMNMBERERRER,
B iFEMIMNMEBE, 1M+ 2
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B—faE., FTREEX—1TF
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BRE X, BT HEMT R LI
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mesFfm, RATREZEZESREEG
XRFL M, REEKRKEIXRET

You have moved a lot throughout
your life. How do you think places like
Liaoning, Shenzhen, London, Xiamen
and Beijing have influenced you?

| believe that the environment one grows
up in shapes one’s personality and values
greatly. My family is ethnically Manchurian.
In northern China, a lot of our traditional
culture aspects are preserved. Plus,
| am a nature kid and grew up in areas
surrounded by mountains and rivers. This
is why my previous collections involve a
lot of elements from forests, ocean and the
universe. Shenzhen is a lively place, but it
doesn’t give you a sense of belonging and
identity. When | moved to London at the
age of 16, it changed my life and opinions
in a lot of ways. Perhaps one needs to go
somewhere that is far away from one’s
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LM MERETF.
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git, LEREKBTFHRNT KB A
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homeland to realize the truth about his/
her origins, and to realize how tiny we
are in this world. In London, | discovered
that there are endless amount of talented
people out there, and in the meantime, |
fell deeply in love with the dandy style of
British gentlemen. This is why you can find
a lot of men’s tailored-wear elements in
my design. Xiamen is a very relaxing, chill
place. Interestingly, islands are normally a
militarily important territory wanted by the
countries around it. But the people living in
Xiamen do not seem to be bothered by a lot
of things going on outside, and are usually
more innocent, pure. This is what | find most
fascinating and unique about Xiamen. The
five well-known Chinese designers based
there (Wan Yifang, Sankuanz, Dido Liu, Yu
Jing, Liu Min) are all my good friends, and
they chose Xiamen for its tranquility away
from a lot of the busy world.

Why does your design style vary greatly
every season? Is there an element that
you have continued secretly?

| have been waiting for someone to ask
me this question! | never wanted to give
people a pre-set stereotype of what | can
do or what | usually do. This would limit
myself in an invisible frame. | think the
reasons why | have followed and pursued
creativity are the total freedom of mind
and randomness that come with it. So |
want each of my collections to be inspired
by something completely different. | have
always wondered how | can make an
everlasting conceptinthis era ofinformation
explosion. | am not criticizing the methods
of old classic luxury brands, but | want to
tell a different story every season. But still,
| would love it if people can tell that it is
the work of Vega the moment they see the
design. This is why | always interpreted a
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lot of military suit elements and focused
greatly on the details. A lot of media love to
ask me if | have some “Chinese elements”
in my design. | want to ask them, how come
something made by a Chinese person is
destined to have “Chinese elements” in it? |
personally spent the majority of my lifetime
in China, therefore the environment, the
people and things that happen to me
already had a great influence in the way
| think and see things. This is essentially
Chinese. Plus in recent Chinese history,
there was a long period when everybody
wore the same military uniform everyday.
This is an element that is unique to our
country. | am glad to have come back to
China after graduation. Nowadays, the
creative industry has gathered a lot of
domestic and international attention due
to the population and the economic growth
China has. But one of the major problems
for us is belief. When money is the only
religion for a lot of Chinese people, how
to slowly craft a brand with time and care
has become the question | want to tackle.
Plus, we have a lot of emotions and ideas
that are so different from the rest of the
world, and sometimes even the incredible
language of Chinese cannot express
these sentiments. Which is why | chose
the variable concept of design to express
my everlasting state of mind.

You chose to work with the renowned
Chinese photographer Xu Chuangand
the up-and-coming supermodel Yuan
Bochao for your latest collection.
Was there any special chemistry
within this team?

Xu Chuang has a lot of very sophisticated
thoughts as a photographer, and his style
is very easily recognized. Yuan Bochao is
such an incredible model for a 16-year-

TTHME. HRHFASZEEH A
EFx mEREHE, BEEHREE
B—Z#HEX— 1T — K
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®, EERTERAEHRB B
—MBHFE, DR SEMKRKER
B EEEMNFRETE. #
BmE, AT 2+ EAHEBNERA
- CTEEFEHRERTE? BEKX G
EXITEREZTT XEDHA
£, UL ERBRBEB®RIE, ANFHF
FEREZTMRIRE, EHE
B, MEERXREEAXF L EHA
AEHREEREEERE, B K-—
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EE X, IUXHMTELER
EMHEHN., BRE XELZ
FEE 2 THEALAR. &M AO
%, &R KEE#FE, BTl
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. MS P EN— KB EHE
=M. ¥ EBANEMRE S
BB EE, B 4% BHABIMERII
E— T mENRHNERERRRERE
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old girl like her! So in a super-team like
this, everything was easily achieved and
realized quickly. | normally do not limit the
creativity of photographers and | would
much rather see the possibility of my design
when viewed by a pair of fresh eyes.

How do you balance between
commercialization in Chinese society
and your personal artistic pursuit?
In my opinion, commercialization is
opposite from artistic design. Creativity
requires the support of business. If you
do not have enough financial support, you
would have no creativity.

Do you have any fun secrets that could
be shared with us?
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I look like such atough girl from the outside,
but | am actually terrified by cockroaches.
Once | was with some friends at the beach
of Xiamen, and found a huge cockroach
on my bathing towel in the shower. | was
so scared that | had to run out and get help
naked haha.

How come you chose a traditional
Beijing-style courtyard (Siheyuan)
for your studio?

When | first moved to Beijing, considering
the convenience of my clients, | chose a
studio in the Central Business District. But
looking at all the crazy skyscrapers, the
busy white collar going to and from work
everyday, Icouldnotseeorfeeltheemotions
of all these things. This particularly made
me really upset. | thought | would either
find an old courtyard, or | would move
everything back to Xiamen. China today
is unlike most places in Europe, where
the history is well preserved. Our history
has always been destroyed or rewritten.
So | hoped that my designs can deposit a
sense of history, and my clothes can stay
in people’s closets for a very long time. So
eventually | found this petit “Siheyuan” and
settled down quietly.

fREtasNBEITLUNEMND
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Ximon Lee x Yunan Wang
The Friendship Between Homeless Russian
Children and Icelandic Volcanoes in New York

P TFIRENEFMNMRKBERLUEAANAKIE
— Ximon Lee x Yunan Wang




What is your life experience thus far?
Yunan: | was born in Tianjin, grew up
in Beijing and came to New York after
graduating high school. | also spent
a semester on exchange at Central
Saint Martins in London and interned at
Alexander Wang and Philip Lim. | am
now working under the designer Chris
Gelinas, who was in the final list of the
LVMH prize this year.

Ximon: | was born in Manchuria and both
of my grandparents are Korean. What is
different from me and Yunan is that once
| was born, | kept moving from city to city.
| have lived in places such as Shanghai,
Shenzhen, Hong Kong, etc. People often
ask me where | am from in New York; a
question | often find it difficult to answer.
Normally | say Hong Kong because it is
the last place | lived before coming here.

Why New York?

Ximon: | think being in a dynamic city
like New York, which gathers people from
everywhere in the world and everything
is changing on a daily basis, | can easily
find my source of inspiration.

Yunan: | lived in America for a little bit
when | was 9. | realized that | could fit
perfectly in its education system, which
is largely different from that in China. So |
decided to come back one day and study
fashion. Even though Europe is great for
fashion design, | just never seemed to
have dreamt about studying there. New
York became the obvious choice.

But since both of your designs involve
a lot of artistic element, how do you
cope with the market or environment
in New York, which is leaning to the
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commercial side?

Ximon: We have discussed this as well.
Indeed it is harder for people here to
accept our designs. Even professors
at our school had the same thought,
condemning that we do not consider
the selling ability of our clothes. But
since | was named the designer of the
year at Parsons, | think it symbolizes the
transformation of the fashion attitude in
New York. Before, thewinnerswere mostly
suit-and-tie or focused on minimalism.
So the media and the industry was very
surprised to see that such avant-garde
designs were appreciated this year.

What was your mentality as you were
creating your designs?

Yunan: Stressed! Especially in a
competitive school like Parsons, trying
to do your first collection ever. You run
into people with bad attitudes from time
to time that make you depressed or
upset. But because our inspirations were
entirely things we are passionate about,
it became easier. But | also had worries
and questioned myself about whether
my artistic concept would be accepted by
the school. For example, | used a lot of
natural wax to create an earthy texture.
This means the clothes cannot be sold
or be kept for a long time. But | came
to the understanding that as long as you
are doing something you love, you will
regret nothing.

Ximon’s collection,whichwas inspired
by homeless children in Russia; and
Yunan’s collection, inspired by her
love for Icelandic culture, were both
realized after their journey to the land

thREF, EEMUNFNEXRHEE
EmE g8 IR — KT, F
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EEEEI TN EZTESE
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R MM T E W F & B 8
m & ?
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of their universe. Could you tell us
more about your trip? What did you
discover?

Yunan: My inspiration originated from my
love for Icelandic “trip-hop” music, such
as Sigur Rés and Bjork. So the two of us
decided to visit my inspirational “Mecca”.
Growing up in China, living in New York, |
seldom get the opportunity to appreciate
the majestic beauty of nature. We visited
a lot of places in Iceland and took a
lot of pictures. A lot of the embroidery
in my design is intended to imitate the
texture and lines formed by nature, such
as the mountain ranges, the ocean, the
icebergs, the stones and the soil. | also
fell in love with their street culture as well.
Iceland lacks a lot of natural resources;
even though their original color palette
is gorgeous already, it still appears to be
pale, monotonous and lacks a lot of bright
colors. But Icelandic people have learned
to intergrade artificial elements into their
natural habitat, without destroying the
beauty of it. For example, they would
lay a crowd of stones on the streets,
all colored in neon colors, or paint their
houses in lively, upbringing red, blue,
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yellow or green. So | interpreted this
artificial improvement of the color palette
into my own design and created this
visual contrast. | also added little pieces
of chopped wood in different shapes,
painted in neon blue or neon yellow on
my clothes, and the contrast between
the texture of these wood pieces and the
soft texture of the fabric truly surprised
me. Moreover, | am in love with fabric
design so | tend to have a more low-key
silhouette.

Ximon: |, on the other hand, did not
always have the passion for Russia.
But | sometimes would drown myself
flipping through random books in the
library. One time, | discovered a lot of
documents about the early stages after
the collapse of the Soviet Union. In those
pictures, the soulless, constructivist
architecture from the communist era;
the greyish tone of the colors, the empty
playgrounds in which the paint on the
facilities has faded away - all created this
atmosphere that reminded me so much
of the environment and the surrounding
from my childhood in northern China.
Moreover, in a documentary about the
homeless children | watched, | noticed
those worn down houses they lived in;
the piled up hills of garbage covered in
snow, the unstableness of these children
from moving around. It felt like | was
collecting fragments of memories from
these splattered elements. The thing
that attracted me the most is the clothes
these children are wearing. In China or
Russia, there is no tradition or culture of
second hand clothing, or organizations
such as the Salvation Army for orphans
or homeless kids. So they could only
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pick up old, worn out clothes from old
people on the streets, and put them all
on themselves to stay warm. Thus their
styling becomes very interesting. For
example, an oversized shirt or sweater
underneath a giant military coat that fit
them in no way possible. Since they
do not have quality clothing, layering
becomes the key. Of course they could
not possibly be conscious about what
they are wearing, but | was obsessed
with this unintentional beauty of styling.
After seeing all of these, | suddenly had
the strong urge to visit this land and
discover more, in search for this familiar
yet strange inspiration. During this trip, |
met a lot of people on the way and a lot of
them have become friends of a lifetime.
Some of them are DJs or photographers
and they have been nothing but kind to
me. Before when | studied in western
countries, there was a strong bias towards
the people of Russia. But | realized it is
not entirely true and those people are,
just like their vast nation, accepting,
generous and straightforward.

Ximon, your designs seem to
include futuristic elements. How
do you see this?

Ximon: To be honest, | do not like it
when people say that my collection
is something of the future or involve
technologic elements. | have been
honest and true to my original inspiration
this whole time, using a lot of recycled
materials, and made almost entirely with
my hands. For example, on one of my
coats, there is a gradient effect on the
back with a cracked texture. Many people
think that | used some high-end printing
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technology to create this, but in fact all |
used were just a toothbrush and different
kinds of bleach, applying different levels
of strength to create this effect. | call
this “paint on denim”. Even the entire
silhouette came to me as a surprise
when | finished it. Since the materials
| used were a compact of six layers of
denim, the volume expands as they get
washed. If you look from the side, it looks
like a sandwich, which is why | named
this fabric | invented “sandwich wear”.
You can also see some uneven black
stripes on the sides, and a lot people
thought it was leather or latex. But these
are literally burned garbage bags | made.
| still have a lot of them left in my house
and | was so amazed by how good | was
at burning garbage bags that | want to
make an installation with it, haha.

Do you have any extensions of your
graduation projects in the future, after
they picked up such a large amount of
fashion media attention?

Ximon: After the graduation show,
a lot of buyers stores, mostly based
in Scandinavia or who focus on
Scandinavian-style avant-garde design,
have contacted me. Actually, | did not
intend to make my clothes like this,
but the outcome accidently fell into this
theme. | thought that was quite amusing.
Yunan: Manyfashion mediaborrowedour
clothes for photo shoots and we continue
to send them out. We really love how
our designs can be viewed, appreciated
and displayed in a completely different
perspective from ours. After all, we have
been looking at these clothes all year
long and are a little tired of their beauty.
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What is special about your
collaboration with elsewhere
Magazine this time?

Ximon: We have been waiting for a
chance to mix and match each other’s
clothing for a long time. And since both of
our concepts are originated from a cold,
snowy and icy place, it would definitely
create some new sparkle.

Do you have any secret sides of yours
that could share with us?

Ximon: | work hard and play harder.
If | have nothing to do all day, | will flip
out. Plus | absolutely love techno house
music, so New York has plenty to offer
and keep me away from home, haha.
On the contrary, Yunan is pretty much a
hikikomori - in Japanese, the abnormal
avoidance of social contact. Often, |
would call her all morning and she would
only reply to me in the afternoon once
she woke up. And the first thing she
asks is “What are we eating today?” You
might think she looks like such a cold,
cool person, but her Instagram feed
is pretty much all about famous dogs,
cats, rabbits and food. Also, when she
was making all these gorgeous clothes
inspired by Iceland, she wasn't listening
to artsy Icelandic music. She was most
definitely grilling a steak on the side and
watching ‘Iron Chef’ at the same time.
Yunan: Yes, | guess this is my secret
self, haha. But could you still make me
sound cooler please?
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Words by Bohan Qiu BJiEE
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photography Matt Ma
styling Na Sha
make up YiWen Fan
model WanLin Wu (RAEF)
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top and sKEBYChaotique and coat by Martinez Lierah from 223k Z & shirt from Zara, coat, pants and shoes by Vega Zaishi Wang
and accessories by NA Jewelry
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coat by Vega Zaisk dress by Vega Zaishi Wang




dress by Veronique Branquinho from 223k Z 3 &, top by Vega Zaishi Wang
and jacket by Chaotique
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leather dress by Gareth Pugh from 223LZ €& and coat by Vega Zaishi Wang e and shoes by Vega Zaishi Wang .~
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LEAVE ME ALONE

photography Gray & /1%
styling Istvan Szilcs and Jessica Prytherch
make up and hair Diamond (Tiff Studio)
model Dima Solomakha (Karin)

photography assistant ZEFE HEE
make up and hair assistant Angelia (Tiff Studio)

special thanks to SERIOUS
and The Fashion Door for the cloths

sweater by urbanchic, jacket by Wanda Nylon,
coat by chill pill and cap by Black Head
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T-shirt, coat and /oleleldy JUUN.J and Y AINT IRl ) ANISININ N o cket by \Wanda Nylon, skirt by Sankuzjgp4
zlalell Ng from The Fashion Door
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T-shirt I's. umper by Y-V|S|on cO% t by JUUN. J, shorts by Wanda lon, sweater by chill pill, coat b
hood by Cirles and e=oastylist’'s owg b

ociety, shorts by ur nd cap by Black Head
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“Tshirt model’s own, jumper by Y-Vision, coat by JUUN.J, shorts by Wanda Nylon, sweater by urbanc . , jacket by WandaLonn, skirt by AI[I\]]—,'!C ¢ by Black Head

hood by Cirles, cap stylist’'s own and shoes by KKTP and rings from The Fashion Door_;}j :



coat and hood by JUUN.J, bag by Ricostru
and cap by Black Head




Heart of Steel

photography Dino Busch
styling Syan Leung

stylist assistant Panda Chow and Henderson Tsang
make up Panda Chow and Henderson Tsang

model James Cater (I Love Models Management)

coat by Bally, leather jacket, pants and boots by Saint Latirent Paris
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turtleneck and top by Ports 1961 and gloves by Hermes




all clothes by Salvatore Ferragamo




all clothes by Emporio Armani
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SPELLBOUND

photography Kristiina Wilson
make up and hair Jessi Butterfield
models Kat Niko (Muse) and Noma Han (Fusion)
all clothes by Ximon Lee and Yunan Wang
all jewelry from Monique Pean





















stockists

AINT www.aintstudio.com
Bally www.bally.com
Calvin Klein Platinum Label www.calvinklein.com
Elliott James Frieze www.elliottjfrieze.com
Emporio Armani www.armani.com
Francesco Smalto www.smalto.com
Givenchy www.givenchy.com
Hermes www.hermes.com
JUUN.J www.juunj.com
KKTP www.kktp.com
Marc-Antoine Barrois www.marcantoinebarrois.com
Martinez Lierah www.martinezlierah.com
Monique Pean www.moniquepean.com
Ports 1961 www.ports1961.com
Rcano www.rcano.co
Ricostru www.ricostru.com
Saint Laurent Paris www.ysl.com
Salvatore Ferragamo www.ferragamo.com
Sankuanz www.sankuanz.com
The Fashion Door www.tfd.hk
Three Society threesociety.com
Topman www.topman.com
urbanchic www.urbanchic-design.com
Vega Zaishi Wang www.vegazaishiwang.com
Wanda Nylon www.wandanylon.fr
Ximon Lee www.ximonlee.com
Yunan Wang www.krop.com/yunanwang
Zara www.zara.com
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