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edItor’s
letter

| did not interpret the theme of this issue — “GREEN”, as
solely sustainable fashion. What touched me even more
was the adaptation and admiration of human beings towards
nature, and the balance between obeying and reclaiming
our motherland. Many people | have met in Yunnan, all
showed to me their passion and their respect towards the
mountains and the rivers, and taught me a powerful lesson
to pay it forward.
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Bohan Qiu
Junior Editor



yunnan

talking about mountains,
rivers and electronic music
under the colored clouds
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The headbands of the minorities’ women reflected the transparency of the blue sky.
The clarity in the air heightened the senses of the spring blossoms.
Yunnan in March is the most charming splash of verdant paint in the western part of China.
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What lingers in my heart is the kind of solitude
being surrounded by the vast mountain ranges
that appeared as merely a silhouette. What stays
on my lips is the kind of dryness that continues to
remind me of the altitude.

Spending a large portion of my youth overseas, |
have rarely been traveling around inside China.
Even though | have been here in Yunnan twice
before, the kind of intertwined feeling never
faded away. The shallow impression of Yunnan
intensified and deepened after this trip.

The golden rape flower field on the foothills of
a grand snow mountain shines the glorious love
for nature of these different minorities that live
in this region. And the infinite universe filled with
sparkling starlets aluminate the thousand-year-
long respect of the creatures beneath them.
Yunnan is filled with pleasant surprises. From
the Nord-Marais like buyer store in the ancient
town of Baisha, to adorable French Bistros in
an alleyway hidden in the town of Shuhe; from
the techno club in Dali that transports one to
the center of Warschauer Strale in Berlin, to
the dark blue skyline of breathtaking ocean-lake
in Shuanglang that reminds one of the Turkish
Bosphorus. | was mind-blown on a daily basis.

What also surprises me is the unique fashion
scene in the Yunnan province. Here, the design
is inspired by the local culture and dress codes,
while adding a hint of modernity that makes it
international. The line between the world and the
locality is blurred. One could say that there is
no clear identity or label directly related to these
clothes, accessories and artifacts, but the stories
and origins behind them are what make them
worldly yet ethnic. The patched bloomers with
ethnic prints hand-made by a Bai minority woman
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could be from Commes des Garcons, while a
sleeveless ankle long linen coat with brocades
and damasks that could compete with that of
Dries Van Noten. Due to the natural mountain
barricades, whenever we arrive at another town,
the style sense varies. The light, practical and
human-conscious clothing in Lijiang is much
more tender than the smoke-infused, rebellious
and statement pieces at Dali. They are all using
clothing as an art to convey themselves, in
variously different methods.

Into the night, | was wandering around the old
town of Dali after a strangely delicious hand-grab
Dai minority meal that is more of less a fusion
between South Asian and Chinese cuisine. At
the turn of a street, a subtle yet unbelievably
toxic sound of techno music came from a small
house where green, red and blue disco beams
were shooting out from. This space teleportation
dragged me into this mystical place, where |
found the kind of sounds that has been missing
from my life in Hong Kong for over 6 months. On
a Wednesday night, with a few alcohol-infused
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crowds, this small bar / café is a smoky loose
atmosphere, searching for some lost souls. The
DJ, with an unlit cigarette in his mouth, is spinning
some minimalistic tunes in a nonchalant gesture.
Each tall table is filled with countless bottles
of the local Fenghuaxueyue (direct translation
would be wind, flower, snow and the moon. Later
on refer to those flowery language that has little
true meanings to them) beer. Some ambiguous
homosexuals hold hands in the dark, carelessly
swinging to the beat.

Dongdong, the owner of the bar, is a young Dali
local, who returned to his hometown after being
an ethnic dancer touring around the country for
years. On the road, he met people who are into
music, fashion, art and dancing, and eventually
gathered a few mates who are share the same
passion at the foot of the snow mountain, waiting
for those nightwalkers that understand and
appreciate. It has almost been ten years since
this place—Phoenix—has been open, and it has
injected a shot of rebellious blood into the old town
of Dali. He invites DJs from Beijing, Shanghai,
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Paris and London to travel to this mystical little
town and introduce their view of fun and good
music to Yunnan. There is even a French DJ who
is a Patissier by day, and a techno DJ by night.

“Yunnan is a great place to nurture good DJs.
Even as early as 15 years ago, there was already
a party scene. They would organize raves in the
mountains, or in an old town, and invite people
from the bigger cities nearby such as Kunming
and Chengdu to exchange and communicate.
Our music is diverse also, and pretty much in
sync with the global crowd.” Speaking about
the music culture in Yunnan, Dongdong is more
than proud of his hometown. “But the problem
is that Beijing is the culture hub of China, so
most people would go there to pursue a bigger
audience. This results in the underdevelopment
of Yunnan, which is also understandable.”

When | asked him about the gay-friendliness of
Phoenix, Dongdong replied, “Since we do not
charge for entrance here, we welcome anyone
who appreciates our music to come in. Those

who do not understand this culture would never
step inside. We did not intend to make it a gay-
friendly place, but an open and limitless place.
But you have to know, without homosexuals,
there would be no such thing as the electronic
music as we know of today.”

Indeed, to think about it, almost all landmark
underground electronic parties in the world is
filled with an ambiguous environment of sexual
liberation. From YOYO at Palais de Tokyo,
Berghain at Panorama, Ontrouw in Amsterdam,
XXX in Hong Kong and Shelter in Shanghai, we
can all smell the air of gay energy. Today, we can
no longer tell which came first.

“Maintaining this place in Dali has been difficult”,
says Dongdong. “In recent years, Dali has
experienced the gentrification that changed the
cultural scene. More and more ‘pseudo-artists
and pseudo-intellectuals’ flushed in, opening
basic bitch cafes and shops, raised the housing
prices and forced those true artists to leave this
place. The minorities have a higher standard of
materialist resources now, but are also pushed
to sell their properties and move to towns further
away to give way to the developers.”

When | was traveling in Yunnan, one thing
we always tried to avoid, and are sometimes
petrified of, is the ugly Chinese urbanization. The
constructivist architecture, the bland tasteless
concrete blocks, the garbage that flows down
the rivers and the overly developed tourist spots
are all like slaps of reality. Most of the province
is semi-autonomous, managed by the local
minorities. They have had a tradition to respect
the nature that nurtured their culture for thousands
of years, and have implemented many rules
and regulations forbidding the destruction and
pollution. A Tibetan guy once told me that lives
when faced against nature are all equal. But this
simple rule of nature has been long forgotten by
urban citizens. Perhaps one day, they will also be
forced to let in the horrid, ruthless money making
machines and diminish the picturesque unreality
in front of me.
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renli su

With her quiet, reserved manners and muted collections it
might prove difficult to think of Renli Su as an unconventional
designer, but in the context of today’s hectic, fast-paced fashion,
it is exactly what she is. Ignoring ever-changing seasonal trends
and commercial diktats, the Fujian-born designer has chosen
to focus on wearability, organic fabrics and comfort, creating
clothes made to be worn, loved and lived season after season. The
collections, made with materials sourced by the designer herself
in India, Tibet, China and Ireland, are the perfect combination of
understated elegance and refined simplicity, proving that fashion
can be ethical, interesting and meaningful at the same time.

Elsewhere met with Renli Su for the presentation of her new AW15
collection at London Fashion Week to discuss sustainability,
memory and her plans for the future.
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Your new AW15 collection was presented as
a continuation of “Little Women”, your SS15
collection. However, it presents few striking
differences, such as more prints and colours
than the previous one. What was the main
inspiration behind it and how would you
explain these changes?

My last SS15 collection mainly featured beige
and white with some accents of blue and brown,
but with this new collection | wanted to bring more
colours in. It's also the first time that I've used
prints. | would say that the target costumer for the
AW15 collection is a bit older than the one “Little
Women” was created for, a bit more mature. |
designed it with the image of an independent and
strong woman in mind, in her early 30s, who likes
to dress up in a relaxed and comfortable style.
As for the inspiration, it started from the materials.
| wanted to use the yak wool | found in Tibet, a
very soft material which has really strong fibres.
To create the collection | combined the feeling
that the material gave me with an idea | had in
my mind.

Fabrics are obviously an essential part of
your collections. How do you source them?
Does the inspiration for the collections start
from the fabrics you find or do you start from a
specific concept before sourcing the fabrics?
Usually it happens at the same time: | find the
materials and the concept comes to me. For
me, sourcing fabrics is an ongoing project that
doesn’t stop between one season and the next. |
research for textiles and materials every day and
| try to get in contact with the producer as early
as possible, because it often takes a long time to
manufacture them in large quantities.

Did you use any new fabrics, materials or
techniques for this collection that you didn’t
use before?

For the new season | wanted to bring more
textures in and | decided to use silk for the first
time, whilst before | usually focused on more
simple fabrics such as linen and cotton.

How would you describe your brand? What
are the main beliefs and ambitions at its core?
We only use organic materials and we appreciate
everything thatis handmade, such as handwoven
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fabrics. We want to produce clothes that the
costumers can and want to wear every day, not
just garments that they will put in their wardrobes
and wear twice a year. In three words | would
say Renli Su is everyday-wear, comfortable and
organic.

You want to create something that lasts in
time and survives fashion seasonal trends.
Time and memory are two essential concepts
that you explore in each of your collections.
Could you explain to us the connection
between time, memories and clothes?

| don’t consider clothes simply as products, but
as a way to connect with our memories. For me,
the newest clothes are not the most valuable,
instead | appreciate when garments are worn
and have a story to tell. | love to see garments
at vintage and antiques markets, because they
are products of time and guardians of memories.
| want to transmit this idea to my costumers,
invite them to wear their clothes time after time,
rediscovering the memories they protect.

When did you first consider becoming a
fashion designer? Has sustainability always
been in the picture or did you decide to create
sustainable fashion on a later stage? Why
did you decide to dedicate yourself to ethical
fashion?

| decided to start studying fashion during the
second year of my BA in Fine Arts at the Central
Academy of Fine Arts in Beijing. | realised that
what | enjoyed the most was to touch and work
closely with the materials and | thought fashion
design would be a better field of study for me.
Afterwards, sustainability and ethical fashion
came naturally to me. | visited many small
villages in China and discovered many beautiful
handwoven fabrics and handicrafts made by the
locals. Unfortunately these villages are really
poor and the majority of the young population has
moved to bigger cities to work in large factories.
| was shocked to find out that the elderly are the
only ones left to take care of these young people’s
children and are also the only ones capable of
making the fabrics and crafts | saw. Some people
told me that the best way to support them and
their craft is to bring business to them, giving
them some work and so | decided to do it. | think
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it’'s a very positive and meaningful way to support
these villages not only in China, but also in India
and Tibet, creating long-lasting relationships with
them.

In your opinion, what would be the best way
to raise awareness on the subject of ethical
fashion?

| think a good way is to demonstrate to people
that ethical fashion can be fabulous too. This is
why | decided to incorporate a fabric as luxurious
as silk alongside more subtle materials such as
cotton and ramie.

| also think that people are slowly starting
to change their mind and that, eventually,
consumers will get tired of fast-fashion and go
back to handmade garments and handwoven,
simple fabrics. | am sure they will see the beauty
of it.

We recently interviewed Hans Galliker, the co-
founder of Beijing-based eco brand NEEMIC,
who sustained that popular awareness
regarding sustainability is growing in China,
especially among younger generations. Do
you agree?

Yes, | agree with him. Some Chinese costumers
start buying luxury items at a very young age,
when they are still teenagers, but when they
grow up they start to look for more sustainable,
lasting and comfortable clothes. | think it's a sort
of countertrend and that it’s definitely growing.

In an interview with “The Resident” you said
you are a Tibetan Buddhist. Does your faith
influence your creativity and sustainable
choices?

Yes, my Tibetan master helps and supports me.
He lately suggested that | visit Nepal, where he
said | would find other villages | can help and
| will probably go very soon. | met him for the
first time in Beijing, where my friends introduced
me to him, and now that | live in England | keep
in contact with him by phone, as he can’t travel
unless for very short distances.

Let’s talk a bit about your background. You
grew up in China, in Fujian, and only later
moved to London. How do your Chinese roots
influence your designs?

| love old Chinese patterns, which are all two-
dimensional, and also the feminine shapes of the
shoulders in traditional Chinese garments. | like
the fact that Chinese clothes are usually loose
and comfortable, but still beautiful and sensual,
in a different way from the Western way. | think
this influence can be found in my own designs.

What do you miss most about China?
I miss the food! Chinese take away in England is
nothing like Chinese food.

Are you planning to go back or do you see
your future in London?

I think | will stay in London, but | will also go back
to China quite often, to source my materials and
manufacture my garments.

What are you planning for the future?

I’'m going to open a workshop in Potters Bar in
August, where | will display my collection and
also provide a made to measure service. | really
want to have something real that can concretely
reflect my brand identity, a place for my costumers
to visit and enjoy.
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photography Carmen Rose
styling Cat Morrison
hair Barney Gleeson
make-up Dave P Waterman
model Scarlett at Pride Models

SCARLETT WEARS TOP KLOKE
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dr. noki
X
buddhistpunk

Subversive, eclectic, always unexpected. Noki and his textile
creations have always been an explosion of uncompromised self-
expression and critical thinking, smartly mixing together popular
culture and DIY to playfully criticise our brand-obsessed culture
and the loss of authentic creativity in the fashion industry. He
has turned customising, altering and re-working second-hand
clothing into his creative weapons, instruments to transform
textiles into tangible political, ideological and philosophical
manifestos. His recent collaboration with Buddhistpunk, the
utmost luxury sportswear brand, was the perfect opportunity to
catch up with the textile designer and his ever-inspiring views on
fashion.
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text Annachiara Biondi BN =
translation Bohan Qiu #hZE

For you, customising, ripping and altering
clothes is not only a creative act, but also
a protest against homogeneity and mass-
produced fashion. When did you first
start customising clothes and what were
the main reasons behind it? Do you think
your motivations and aims have changed
throughout the years?

Noki Art was first started in 1996 and it was
elevated while | worked for MTV as a VJ
stylist, constantly having to find clothing for
the presenters. During that time | found a very
powerful book called ‘Culture Jam’ by Kalle Lasn
that opened my mind to the pros and cons of
globalisation and its effect on us as human race.
To me, it made sense to “culture jam” the not so
humble t-shirt in my mission as a contemporary
DADA.:st. Textiles became my paper manifestoes
and to chop up, collage and sculpt became my
billboard for self-expression. Whatever | started
then is what | do now, so | feel my foundations
as an artist have built an ever evolving castle of
strength within the globalised landscape.
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Customisation and upcycling are techniques
often used by eco fashion designers. Is
sustainability a central part of your agenda?

| have no real agenda. Upcycling or recycling has
never been about ecology for me, though it has
become important for a sustainable future, so |
obviously get its relevance. I'm only sustaining the
Noki customizing style that | have to do to maintain
any sanity in my life! | really enjoy and love the
feelings | create for others with the things | make:
it is essential for my personal maintenance.

If you had to describe to a kid what you do and
why, how would you explain it?

I'd say | customize for the life your parents warn
you about!

What was your main fashion influence when
you were growing up?

| would definitely credit my big brother for his
confidence in style in the late 70s’ into the early
80s’ as gang leader of the Aberdeen Psychobillies.
Then the Rave and Acid House scene defined
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me when | was around 16 year old: 1997/8
trainers, sweats, hoods, rucksacks and big brand
logos printed on t-shirts became my uniform of
expression.

| know that you admire Adbusters founder
Kalle Lasn and his work. How has he influenced
your work and choices? Are there any other
contemporary artists, designers and people
you admire and whose work inspire you?
Kalle Lasn blew my mind into a modern realisation
about what | thought | was. | got tingles from his
book, | got strength from being humbled by it. Noki
is my rehabilitation from those important chapters.
Further rehabilitation comes from Nigel Cooke for
redefining proportion, Tim Noble and Sue Webster
for imagination, Lucio Fontana for insight and
Annette Messager for being a kinky provocative
“thing maker.” As fashion design goes, | always
find pleasure in Bless and foundation in the House
of Beauty and Culture pioneers.

How would you define yourself: designer,
artist, activist? Maybe all of the above?
| would say I'm just a complicated textile artist.

This is not the first time you’ve collaborated
with a fashion brand; it’s happen before with
Chloé and Adidas. What does joining forces
with commercial brands mean for you?

| feel it is very important to collaborate first hand
with the brand rather than inadvertently, through
the second-hand channel. It shows a modern
sustainable progression within brandalisation.

Let’s talk about the new AW15 collection you
created for Buddhistpunk. How did it all start?
What was the main inspiration behind it?

This is the most important Noki evolution to date
since the Adidas “Noki Piston” trainer, created by
Adidas using end of line textiles to build 100 pairs of
trainers in their German factory. The trainers were
built from an original Forum trainer | customized
for a project they set up, called ‘I signed’. In the
same vein, Rupert and Zee from Buddhistpunk
have brought me in to art direct a special hybrid
line called DR4BP, where they let ‘NOKI style
be NOKI style’ and invited me to customize their
archive into a NOKI silhouette, furthering the
Street Couture evolution concept started in my
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NHS fashion house for Lulu Kennedy’s London
Fashion East platform.

Do you think that today’s consumption of high
street, disposable and mass-produced fashion
could be considered a real form of addiction?
Very much so. The cheaper, the harder the
addiction is injected. | feel that this is ultimately
very good on some level for the fashion industry,
the more people become fashion peacocks the
better for society. The only negative factor is the
watering down of originality and distancing from
authentic design evolution that happens.

| believe that to change the fashion industry,
or any other business, you have first to be part
of it and this might lead you to compromise on
a number of things in the name of the bigger
picture. What do you think? Is compromising
something that Dr. Noki would ever do or has
done before?

My only compromise is to create the One-OFF
customized piece. The DR4BP collection is built
around customizing the Buddhistpunk archives
from their ever evolving mainline and that’'s why
I've been brought in to art direct it. In this way,
the brand value of this new hybrid ‘label within a
label’ stays true to the collaboration between our
energies.

What are you most proud of and what would
you do in a different way if you could?

Apart from this DR4BP collaboration/evolution, I'm
most proud of a Noki lecture | gave in the Charles
Rennie Mackintosh Art School lecture theatre to a
packed home crowd, in Glasgow. | truly couldn’t
do anything any other way than I've customized
my life into.
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photography Scarlett Casciello
styling Annachiara Biondi
hair Miho Emori
make-up Louise Hall using Sleek Cosmetics
model Karla at Leni’s Models
A special thank you to Chris Hore at Organic Art
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Often we meet through introductions by others. Conversations
unfold and we gain a sense of intuitive connection. When such a
connection is forged, one can only marvel at its profoundness.
When Linda Loppa, the director of the acclaimed Polimoda
Institute in Florence, introduced me to the works of QIU HAO,
| simply had no choice but to immerse myself in his wonderful
universe. Our dialogue turned out to be one of reflection, depth
and exploration. Subtle yet outspoken, Qiu crafts his universe
from his Shanghai atelier with great intent. After winning the
Woolmark prize in 2008 and being featured on many “who’s next”
shortlists, Qiu Hao continues to insist on building his brand
pensively from his Shanghai studio. This expresses so much
love, commitment and understanding of his craft that it is rather
moving to observe. Therefore, it is a true pleasure to invite you
further into Qiu’s world.
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Qiu, lets begin with your foundation. Could
you tell me about your upbringing and what
led you to where you are today?

Personally, | do not think any single step can
make someone become who they are, everything
is cumulative. It is simply impossible for me to
identify any single thing which brought me to
this moment now. As a youngster, | remember
my father was always doing Chinese paintings.
When | was four or five years old | would try
to grab his brush and eventually he taught me
how to draw. He was an architect and interior
designer, so | helped him to do a lot of technical
drawings during high school. Eventually, he
actually made the choice for me to study space
and interior design in college but | was bored
rather quickly because his projects were very
broad. To cut fabric and make clothes seemed a
simpler form of expression to me. | suppose one
influential step was the decision to cut fabric, it
simply revealed so much more.

When we look at functionality, your garments
are heavy on process and tactility. Could
you depict your way of creating and what is
important to you here?

The actual process of design is the mostimportant
act. Each collection, we try to use a single
technique to develop the collection. This can be
boiled wool, woven leather or bonded silk. When
we decide to work with a material, we then try
out different treatments. We source the material,
find the right technique and develop designs
— the whole process is an act of discovery. It
sometimes is very difficult and stressful but also
most stimulating in the end.

When you speak of discovery, | also connect
this to craftsmanship. We live in a time of fast
consumption and your designs allow for a
pause; a breath of reflection. How important
is craftsmanship to you and the connection
to your customers?

Ourbrand and my designs are notaboutdelivering
a service, we try to offer a different choice. We do
not follow the market as we do not target trends.
Our customers are all different, so its easy for me
to follow my heart — doing what | really want to do,
creating beautiful work and letting them choose.
They find us and we find them; the process occurs
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quite naturally. Craftsmanship indeed is the most
important part of my practice as a designer. At
the very beginning it was incredibly difficult to get
the right fabrics, so | started to use normal and
simple materials, like wool, cotton, silk or leather.
We would use different techniques or treatments
to give these fabrics character — that was how we
initially started. This is a very different process
compared to other designers. We put a lot of
energy and care into the garment so they come
to embody all our energy and our love. This is
why we do not take customized orders. For me it
is important to mention here, that | can not make
something for someone | do not know. In the end,
we just offer someone a choice.

Lets connect this to your Chinese heritage,
as | find your work also relevant from a
progressive narrative perspective. How do
you connect to your Chinese following and
identity?

As a creator, | deliver Chinese design because |
am Chinese but | do not try to please or find my
customers. As | mentioned we simply present our
work and let people choose. We live in a culturally
mixed environment, we take different inspiration
from everything and develop it in our own modern
Chinese way. If we question these items like:
What is Chinese identity? and What is modern
Chinese design?, a dialogue unwinds. These
are concepts which take time to understand.
As a designer, | would like to direct things more
directly towards Oriental design but this is rather
difficult because it does not always quite fit with
modern life. There is no single garment which can
represent Chinese culture because it's so varied.
We do not use one type of traditional garment
during celebrations in the way that Indian or
Japanese cultures do. Historically, even the city
streets, every 300 or 500 years, were destroyed
to pave the way for new dynasties. In China, we
do not have a linear historical narrative. Tang,
Song, Qing — the are all totally different, each
period wanted to destroy the past and create a
own identity. | am Chinese so | create modern
Chinese design, but what this means is still not
clear.

I can see what you mean. Connecting the
past with contemporary values can indeed be
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challenging. However you do need to look at
how you present what you make. So, how do
you shape the visuals of each collection and
experience the power of the observer?

The process is most organic. | always start with
sourcing the material, exploring techniques and
matching both together. Sometimes | just sit there
and do nothing, | just imagine the possibilities.
When it comes to arranging styles, | do not think
about the collection as a whole, the starting point
is how to develop one single technique. | push
the boundaries to let the technique become the
design element, and then put this into different
parts of the look. Sometimes | start with one
technique to create a garment. This develops
into a look and one detail from this connects me
to another creation. In this process, the observer
is important because as | said, we do not seek
out a special market or client. We want people to
be observers, we want to give people the option
to take or leave our work.

In that way, you also work without wasting
fabrics and time. It fits to my next question on
sustaining the world. For this issue we think
green, we sense it and explore it. Wastage is
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a big bi-product of fashion. What is your take
on this?

Personally | do not really talk about eco-fashion,
as think it is being used as another marketing
or consumerist ploy. Recycled bags and eco-
clothing are sold for the mass market and
produced very cheaply so that people do not
treasure these items. Instead they continue to
consume. | think people should buy one garment
which should stay in someone’s wardrobe for
as long as possible, that is precisely why | want
to use luxury materials and to really put a lot of
care into these garments. | would very much like
the people who buy my clothes to wear them
for a lifetime. Sustainable fashion should stop
wastage, it should simply stop overproduction.

We spoke of you connecting to the world
already. Do you find it difficult to spread the
word as a designer, without over-shouting
one-self?

Of course this is rather difficult. Shouting at
the media does not help me to create work or
express myself. In China the manufacturing
industry and the fashion media do not have
much of a relationship. People in factories do
not read Vogue, so for me it is very important
to encourage manufacturers to understand my
work, through alternative ways. In 2010, it was
quite normal to see my designs in publications.
Nowadays, it is mainly the boutiques who really
have relationships with my customers, that
spread the word. | do not think | could access
them through magazines. | think customers and
factories are the two really key things for any
designer and | do not feel that talking to the
media helps me to solve problems. For it is about
a return to producing your clothing and carefully
accessing your customers.

Let’s track back to future generations. As a
former Central Saint Martins graduate, what
lesson did you learn there?

Central St. Martins was a good experience. It
taught me how to face the real market. If you
produced anything substandard, our professor
Louise Wilson — my course director — would just
throw your work away. It was like the real market,
if it was not not good it simply does not sell.




So, Qiu, what would you say to young talent
out there. How can they make their mark?
Well, | do not really think about making a mark.
If you just shout and you do not have anything
to shout about, you cannot make any lasting
impression. It is not about how to make a mark,
but it is about how to be yourself, how to be
creative and how to be smart.

Your work seems so universal, to me it can
speak in many ways. In what way do you seek
to expand your world? And connected to
this, what are the major differences between
the Chinese and, let’s say European way of
observing fashion?

Lets begin with the idea of Chinese fashion
and European fashion, that currently are at
such different stages, with both markets being
so different. We try to have them communicate
in the same language and in specific instances
perhaps they can understand each other. Chinese
fashion however is really at the beginning. The
media, the market and industry are all separate
and they are only just starting to communicate.
Now designers really need support from the
production industry and factories are starting to
realize designers could help them to manufacture
something better.

In some ways | find that Chinese fashion wants to
copy the European system but actually they have
their own issues. The whole world has changed,
the industries are at different stages and have
different problems to solve. My brand and my
designs should be like a plant or tree which
grows naturally. | do not rush, | am overly patient
and choose to allow developments to manifest
naturally. That is why my company is called
Bonsai. | don’t want to be a straight, huge tree.
In China, people always want their children to be
dongliang — a straight, tall tree — wood which is
used to build houses, to be the pillars of society.
But for me, this wood represents the desire for
material objects. A bonsai is a little tree which
grows up slowly. People think they’re useless but
for me they’re beautiful. After you build a house
it's empty. What can you put in it? You need a
bonsai tree.
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an interview with raphael abel
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The work of Raphael Abel is acomposite of explicit self-expression
and intellectuality, connected through a specific personality
that brings a deeper meaning to the surface. The graduate of
Dusseldorf’s Akademie fur Mode und Kommunikation provides
insight to the makings of his Autumn/Winter collection.

Raphael AbelBIHEREZBEFTANBIENBWES, AN CERKRE
SR FREFRERI N SR, X{iDisseldorf’'s Akademie
fir Mode und Kommunikationgy5ell & @EAiliFiR 7 ECHERE
ME2RIERESHEE,

text Deak Rostochil WX =F
translation Bohan Qiu #&PiF

The influence and namesake of your winter
collection comes from Henry David Thoreau’s
Walden, a book compiled of diary entries
in which he examines societal objectives,
spirituality, and solitude while isolating
himself in a self-built woodland cabin over
the course of two years, two months, and
two days. What does this book mean to you
personally?

I can identify with the story very easily; | have
always been a person who reflects, rethinks
and questions given structures. Thoreau’s
autobiography is in a way a guide for my approach
to life.

How did you interpret the story into a
collection? Tell me how your application of
textiles and their composition reflect your
understanding of Walden.

It was very important for me to reflect the
intellectual and emotional atmosphere of the
story. For the outdoor wear, | used a lot of
heavy and thick materials such as Loden, felted
knitwear, shearling and different bondings. These
on the one hand helped me to create voluminous
silhouettes, but also helped to visualize the
idea of protection in a spearing and rough
environment. In contrast to that, the pieces worn
under this dense outerwear are meant to reflect
the poetic and sensual mindset of the story. |
used more fragile materials, like silk or thick
cottons. Additionally, | translated different nature
elements into the collection. For example, the
usage of a black lurex-wool interweaving which
reminded me of sparkling water at night, and an
all-over floral print which | developed myself. The
colours are mainly dark. The general impression
of black, anthracite and blue is broken with
contrasts of soft and modest accents in light rose
or off-white.

Do themes of nature often have a prominence
in your work?

| have a strong interest and love for nature.
Although it has a great influence on me, it is not
necessarily always the center stage of my work.
Generally speaking, I'm always aspiring to give
my concept an emotional and intellectual depth
above all else.
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With the help of photographer Klaartje
Lambrechts,you’ve createdasortoflookbook,
untraditional in its way, to showcase the
collection. How did you collaborate to convey
the personal, poetic aspects of Walden?

Klaartje and | got to know each other long before |
started my studies in fashion and communication
design. | was doing an internship at the Belgium
label A.F.Vandevorstwhen she was the company’s
commercial director. She helped me in several
projects during my studies. We share a passion
for purism and for poetic and conceptual art. |
would say that we have a similar aesthetic, but
each of us have our own very strong and distinct
execution. For Walden, we decided to do two
separate shootings to bring all of the elements
of the story to its limits. The studio shoot is very
emotional and shows the poetic, dreamy, and
fragile thoughts of the concept. The photographs
we took in the forest are more harsh and almost
give the impression of an analogue shoot. We did
not see this project as a usual fashion editorial;
for us it was rather important to transport the
idea and concept through the pictures, instead
of putting the focus exclusively on the garments.

The book was first published in 1854, over
160 years ago, and focused greatly on
economical themes like mass consumption.
How do you think Thoreau’s ideals compare
to those of present day philosophers? What
is your opinion on the state of today’s society
and how can we learn from Thoreau’s words?
Although the book was written so long ago, its
message and appeal are still extremely relevant
today. Each and every person in our society is
flooded with endless options and choices in all
areas of life. The luxury and the profusion have
reached their climax.

Thoreau’s experiment is an alternative approach
to live and a contra motion towards consumption.
It is all about self-denial of excess, abundance
and waste; of consciousness and a restriction to
the basic and essential. The idea of slow motionis
also a central topic, again a great issue in today’s
society. This has nothing to do with slowness as
an end itself, but about finding a suitable pace
within oneself, one’s fellow man, and nature.
Walden is a quiet and peaceful resistance against
mass-consumption and society. With my work, |

HIZAEERRE . AN ERZRERE
ShEE, ExeNEeSEM, RMERRI
T EEMKE B ARIEEBEXILL

ERNERSPEEHEUB RN ER?

KN BEABEEZSHAE. 2R BRI
R, BREHRXEAERFRITPONMNE.
— MR, HIB KT RS E RIS
=

EiB&fKlaartje Lambrechtsf#EIT, R
gl T B85 FES5Nlookbook, IREEH
BEEEEEEWaldenEE T ESIFENE
m?

HAOKlaartjeEFE a2 BT EF I ZBIFUIA
1R7T . BRRT AR TELLFIRTREFA.F. Vandevorst
T/E, MtEFEmEN 8% . FIHEE
AR TFARMBIIBWSEAR, BNNEEER
BREZEN, BEERINAEAE2EEZEEHHEINN
TH. BT Walden, EIIRESFHAE, L
IR IRB XD ARG ED . B ERIER
—HEHTZIMBEER, BT HmTENERE
BARIEE. MEMNERNRERBAAE IN=E
2, FIEFEERE. RINFREBEXTIMEEE



want to inspire and influence people to question
given structures and to ask oneself how we want
to spend our lifetime.

How was your experience studying at
Disseldorf’s Akademie fur Mode und
Kommunikation?

My education at Design Department Dusseldorf
was great and very exciting. Besides the main
course of fashion, the academy also trains
their students in several different areas of
communication design, multimedia design and
visual communication. We used to work very
interdisciplinary and had a lot of guest lecturers
from all over Europe coming to teach us in styling,
editing, visual merchandising, draping and
other relevant sectors. The academy’s intention
and philosophy is to push the students to their
limits and to tease out every student’s personal
handwriting. Of course there are moments when
you feel a little exhausted or stuck, but the fact is
that in fashion you have results of your work so
immediately that it makes it very easy to motivate
yourself and to strive for more. My time at the
academy was defining and I'm very grateful for
those three years.

From where will you take inspiration for your
next collection?

| am in the process of visualizing emotions,
reflecting inspirations and researching ideas,
so at this point | cannot tell a concrete topic. I'm
working very intuitively and often get inspired
by a feeling, which can be evoked by almost
anything. It can be a taste, a sound or even a
scent. Creating a collection is a bit like a puzzle; it
takes a little time to link all the elements together
in order to a certain image.

Raphael Abel
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https://www.facebook.com/raphael.abel.9

photography Lobke Leijser at House of Orange
styling Inge de Lange at Pim Thomassen
make-up and hair Kim Theylaert using Bumble & Bumble and Laura Mercier
model Esther at Elite Models

ESTHER WEARS SWEATER
INDIVIDUALS AND
SKIRT MILOU VAN ESCH
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_ . TOp MILOU VAN ESCH,
TOP MILOU VAN ESCH AND — s e Py PANTS INDIVIDUALS AND
SKIRT DORHOUT MEES i SHOES DR. MARTENS
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photography Olivier Yoan
styling Florent Thiébaut
make-up and flower styling Marian Woo
hair Reve Ryu
photography assistance Thomson Yung and Janet Fung
styling assistance King Lui
make-up assistance Ivy Lo
models Adrien, Timur, Vadim and Tomas at Model Genesis and Bogdan at Model One

ADRIEN AND TIMUR WEAR SHIRTS
THE WORLD IS YOUR OYSTER
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ADRIEN WEARS SHIRT THE WORLD IS YOUR
OYSTER, SWEATER MAISON MARGIELA AND
SHORTS YOU MUST CREATE FROM KAPOK
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VADIM WEARS SHIRT
AND PANTS € TOMAS WEARS SHIRT OUR" LEGACY
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TOMAS AND BOGDAN WEAR $HORTS
THE WORLD IS YOUR S TEIR'7

VADIM WEARS SHORTS ZEGNA
AND ADRIEN WEARS SHORTS
JUUN. J FROM JOYCE



http://joyce.com/
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BOGDAN WEARS SHIRT ' BN Ry
THE WORLD IS YOUR OYSTER, . o D E-}’ i



http://ka-pok.com/

FROM LEFT TO R
BOGDAN WEARS SHI
GENERALE AND PANT
FROM KAPOK

TIMUR WEARS SHIRT
L’ HOMME ROUGE FROM KAPOK

VADIM WEARS SHIRT
"HOMME ROUGE FROM KAPOK

TOMAS WEARS SHIRT
OLIVER SPENCER FROM KAPOK

ADRIEN WEARS SHIRT
LEGACY FROM KAPOK
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photography Kristiina Wilson
styling Renata Gar
make-up and hair Jessi Butterfield
model Sita at Wilhelmina

SITAWEARS' JEANS MADE
GOLD, SWEATER GAP AND KNIT
SWEATER MADEWELL
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BLUE TOP KALMANOVICH AND
WHITE TOP ZARA




: TOR. LUCY PARIS, JEANS
ACNE, VEST. COAT SCHAI AND
: SHOES GOLA




CROP TOP HARARE,
TANK TOP THEORY,
CULOTTES LAUREN
LEVIN, FISHNET
STYLIST’S OWN AND
SHOES NEW BALANCE



& OTHER STORIES
ACNE

AMERICAN APPAREL

ANIMULAS
CELIA VALVERDE
CYNICS

DANIEL WELLINGTON

DORHOUT MEES
DR. MARTENS
FILIPPAK
GABRIELLE BROWN
GAP
GOLA
HARARE
INDIVIDUALS
JOYCE
JUUN. J
KALMANOVICH
KAPOK
KATIE JONES
KLOKE
L’'HOMME ROUGE
LAUREN LEVIN
LUCY PARIS
MADE GOLD

STOCKISTS

MADEWELL
MAISON MARGIELA
MARC BY MARC JACOBS
MILOU VAN ESCH
MPHVS
NEW BALANCE
NIRO WANG
OFFICINE GENERALE
OLIVER SPENCER
OUR LEGACY
RENLI SU
REVE EN VERT
RIYKA
RODARTE
SCHAI
SNS HERNING
SWEDISH HASBEENS
THE WORLD IS YOUR OYSTER
THEORY
TIBI
UNIFORM WARES
WEEKDAY
YOU MUST CREATE
ZARA
ZEGNA



http://www.stories.com
http://www.acnestudios.com
http://www.americanapparel.net
http://www.animulas.com
http://www.celiavalverde.com
http://www.notjustalabel.com/designer/cynics
http://www.danielwellington.com
http://www.dorhout-mees.com
http://www.drmartens.com
http://www.filippa-k.com
http://www.gabrielle-brown.com
http://www.gap.com
http://www.gola.co.uk
http://www.harareny.com
http://www.individualsatamfi.nl
http://www.joyce.com
http://www.juunj.com
http://www.kalmanovich.net
http://www.ka-pok.com
http://www.katiejonesknit.co.uk
http://www.kloke.com.au
http://www.lhommerouge.com
http://www.laurenlevin.com
http://www.lucyparis.com
http://www.madexgold.com
http://www.madewell.com
http://www.maisonmargiela.com
http://www.marcjacobs.com
http://www.milouvanesch.nl
http://www.martijnvanstrien.com
http://www.newbalance.com
http://www.nirowang.co.uk
http://www.officinegenerale.com
http://www.oliverspencer.co.uk
http://www.ourlegacy.se
http://www.renlisu.com
http://www.revenvert.com
http://www.riyka.com
http://www.rodarte.net
http://www.schaischai.com
http://www.sns-herning.com
http://www.swedishhasbeens.com
http://www.facebook.com/TheWorldIsYourOyster.co
http://www.theory.com
http://www.tibi.com
http://www.uniformwares.com
http://www.shop.weekday.com
http://www.youmustcreate.com
http://www.zara.com
http://www.zegna.com




